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After  only  6  months 
Aqucrf  resh  is 
already  N°3  in  the  U.K. 


In  only  six  months  Aquafresh  is  already  the  Number  3  toothpaste 
in  the  U.K.  and  with  only  3  sizes. 
Why? 

Because  Aquafresh  meets  the  exact  need  of  a  fast  growing 
consumer  group,  the  young  heavy  user  family.  And  because 
our  extensive  and  successful  advertising  support  helped 
you  put  it  there. 

Now  we  introduce  our  new  Giant  size  pack. 
With  our  generous  stocking  deals  and  special^ 
point  of  sale  display  you  can  take  yet 
another  giant  leap  forward  with 
Aquafresh! 


...now  watch  this 
Giant  leap! 
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Professional  regulation 

Over  90  recommendations  are  embodied  in  the  report  of 
the  Merrison  Committee  of  Inquiry  into  the  Regulation 
of  the  Medical  Profession  (see  p542).  This  committee's 
findings  will  be  perused  in  detail  by  all  professional 
organisations  and  many  pharmacists  will  be  looking  at 
the  recommendations  to  ascertain  if  they  could  be,  to 
advantage,  adopted  by  their  own  profession. 

One  of  the  more  controversial  recommendations  that 
may  have  relevance  to  pharmacy,  is  the  suggestion  that 
the  General  Medical  Council  should  be  able,  in  the 
interest  of  the  public,  to  prevent  a  sick  doctor 
practising,  especially  when  his  health — particularly 
mental  health,  "is  such  as  to  endanger  the  safety  of 
patients."  At  present  the  GMC  can  only  act  against 
doctors  who  have  contravened  the  law  or  have  been 
found  guilty  of  serious  professional  misconduct. 

A  recommendation  of  the  committee  likely  to  prove 
particularly  controversial  is  that  in  most  circumstances 
when  a  doctor  is  found  not  to  have  committed  serious 
professional  misconduct,  the  reporting  of  misconduct 
hearings  should  be  made  illegal. 

The  report  singles  out  advertising  as  one  of  the 
problems  of  professional  misconduct  and  states  that  no 
evidence  was  found  that  anyone  would  wish  to  see 
medicine  "laid  open  to  the  entire  range  of  commercial 
advertising  devices."  The  next  few  lines  of  the  report 
will  undoubtedly  be  quoted  during  the  present 
discussions  concerning  advertising  in  pharmacy:  "Those 
who  recommend  the  abolition  of  the  ban  on  advertising 
seem  tacitly  to  have  assumed  that  natural  good  taste 
would  restrict  members  of  the  profession  to  the  more 
moderate  forms  of  the  art.  No  suggestion  was  made  as 
to  who  should  be  the  arbiter  of  this  good  taste." 

Much  of  the  report  and  the  recommendations  concern 
the  education  and  registration  of  the  medical  profession. 
The  committee  say  that  the  supervision  of  medical 
education  is  the  GMC's  most  important  task  and 
stress  the  need  for  the  Council  to  be  able  to  co-ordinate 
the  planning  of  all  stages  of  medical  education. 

The  report  states  unequivocally  "we  have  no  doubt 
of  the  importance  of  continuing  education."  The  Council 
is  also  recommended  to  mount  a  study  of  the 
desirability  of  an  annually-issued  practice  certificate 
on  the  lines  of  that  required  of  solicitors.  The  chief 
point  of  such  a  scheme  would  lie  in  requiring  doctors 
to  make  a  declaration  of  their  continued  fitness  to 
practise.  However,  the  report  has  not  been  able  to 
recommended  schemes  tying  continued  registration  to 
periodic  competence,  but  it  is  suggested  that  "schemes 
of  relicensure"  are  sufficiently  important  and  complex 
to  warrant  separate  inquiry. 

The  Pnarmaceutical  Society  has  produced  a  report 
that  is  being  considered  by  Council  Committees  and 
there  are  indications  that  it  might  recommend  a  system 
of  periodic  tests  of  competence.  If  that  is  so  the 
Merrison  report  is  apposite — it  is  also  a  warning  of  the 
need  for  an  unhurried  appraisal  before  decision  are 
reached.  As  we  said  at  the  beginning,  this  report  is 
likely  to  cause  ripples  outside  the  medical  profession 
and  should  be  studied  by  those  interested  in  the 
control  of  the  pharmaceutical  profession. 
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1975. 

An  even  more  demanding  year 
for  Agfa  than 1974. 


Judging  by  our  sales  successes  in  the 
past  year,  1975  will  see  an  even  greater 
demand  for  our  products. 

To  help  persuade  customers  into  your 
shop  we're  running  a  hefty  advertising 
campaign  in  both  the  national  press  and 
in  photographic  magazines. 

We'll  be  telling  your  public  about  the 
unique  qualities  of  our  colour  print  film, 
colour  slide  film  and  cine  film. 

And  we'll  be  introducing  our  new 
super-fast  reversal  film,  Agfacolor  CT21. 


We'll  also  be  advertising  the  fact  that 
there's  now  a  full  range  of  Agfamatic  Pocket 
Cameras.  And  we'll  be  explaining  the 
distinctive  and  unique  virtues  of  our  Sensor 
shutter  release  and  Repitomatic  action. 

All  in  all  1975  should  add  up  to  a  pretty 
demanding  and  profitable  year  for  you. 

Providing,  that  is,  that  you  have  a  good 
stock  of  Agfa. 

Sell  with  confidence-sell  Agfa, 


7 


26  April  1975 


Chemist  &  Druggist  541 


Another  £10*  million 
for  contractors 


Increases  in  professional  fees  and  rota 
payments  have  been  negotiated  by  the 
Central  NHS  (Chemist  Contractors)  Com- 
mittee which  should  yield  the  average 
chemist  another  £2,100  per  year. 

The  Committee  has  accepted  another 
3yp  per  prescription  calculated  as  3p  on 
the  professional  fee  and  ip  per  script. 
This  is  the  second  increase  negotiated  this 
year,  the  first  was  for  4p  (worth  £12m  in 
a  full  year)  from  January  1.  The  new 
negotiations  yield  a  further  £104m  in  a 
full  year  for  chemists. 


the  expected  income  from  the  NHS  dis- 
pensing of  oral  contraceptives. 

The  DHSS  has  accepted  that  the  tem- 
porary higher  fee  is  necessary  and  justi- 
fied but  when  the  dispensing  losses  have 
been  made  up  by  the  additional  fee  and 
oncost,  the  special  fee  and  addition  to  the 
balance  sheet  will  be  phased  out. 

It  is  estimated  that  another  0  6m  women 
will  receive  prescriptions  for  the  pill  from 
retail  pharmacies  in  the  period  1975-76 
and  average  three  prescriptions  a  year. 

The  special  fee  to  chemists  will  taper 


Present 
21  p 


Class  1 

(a)  All  prescriptions  attract  a  professional  fee  of 
except  as  follows: 

(b)  after  July  1.  1975  prescriptions  for  oral  contraceptives  for  six  months  or  more 
To  total  fees  due  with  each  payment  for  prescriptions  dispatched  on  or  after 

April  1  there  shall  be  added  per  prescription 

Class  2 

(a)  "extemporaneously  dispensed":  cachets,  capsules,  pills,  tablet-triturates, 
lozenges,  pastilles,  pessaries,  suppositories,  enteric  coating  of  tablets  etc: 
liquids  prepared  with  aseptic  technique  (including  eye-drops  and  eye  lotions 
formulated  prior  to  publication  of  BPC  1966  Supplement) 

individually  wrapped  powders 

(b)  "extemporaneous  sterilisation":  liquids  or  solids  prepared  with  BPC  1968 
sterilisation  process 

Class  4 

(a)  liquids  other  than  at  2  above  when  extemporaneously  prepared  and  ordered 
by  the  prescriber  to  be  supplied  in  more  than  one  container,  each  extra 
quantity  ordered 

(b)  endorsed  "CD"  by  the  chemist 


54p 
75p 

105p 


21p 
10p 


New 
24p 

40  p 

iP 


60p 
84p 

120p 


24p 
12p 


The  Committee  claim  that  the  remuner- 
ation from  prescriptions  has  increased  by 
34  65  per  cent  since  April  1974.  This 
means  that  with  the  2  7  per  cent  increase 
in  prescriptions  the  improvement  in  remu- 
neration in  12  months  is  37  35  per  cent. 

Rota  fees 

The  Committee  rejected  the  original 
counter  offer  by  the  DHSS  concerning  rota 
fees  and  has  now  negotiated  new  rates 
applicable  from  April  1: 

□  Weekday  rotas  £2  50  per  hour  (pre- 
viously £1  00). 

□  Sundays,  public  holidays  and  early 
closing  days  £6  00  per  hour  (£2  50). 

Oral  contraceptives 

The  following  transitional  arrangements 
for  payment  for  dispensing  oral  contra- 
ceptives on  form  FP10  will  apply  from 
July  1: 

□  For  1,  2,  3,  4  or  5  months  supply 
dispensed  against  one  prescription — one 
Class  1  professional  fee — 24p. 

□  For  six  months  supply  or  more  dis- 
pensed against  one  prescription  a  new 
temporary  professional  fee  of  40p  and 
an  addition  to  the  balance  sheet  for  1975 
of  up  to  £0  43m  (equivalent  to  £0  86m  in 
first  full  year) — representing  the  difference 
for  the  period  July  1  to  December  31, 
1975  between  the  current  income  from  the 
private  mark-up  from  contraceptives  and 


off  in  the  light  of  the  actual  increase  of 
demand  by  patients.  The  Contractors  Com- 
mittee point  out  this  would  not  happen 
until  the  rate  of  income  from  NHS  contra- 
ceptive dispensing  rose  above  £2  5m  in  a 
year.  Transfer  of  oral  contraceptives  from 
private  to  NHS  dispensing  will  result  in 
addition  of  over  £lm  to  the  NHS  costs  in 
the  balance  sheet. 

The  new  scheme  applies  to  contra- 
ceptives when  supplied  free  on  NHS  in 
accordance  with  the  arrangement  to 
become  effective. 

Working  group  on  nurses 
and  'pill'  prescribing 

The  Central  Health  Services  Council, 
Medicines  Commission  and  Committee  on 
Safety  of  Medicines  had  been  invited  to 
set  up  a  joint  working  group  to  discuss 
the  suggestion  that  suitably  trained  nurses 
should  be  allowed  to  prescribe  oral 
contraceptives,  Dr  David  Owen  said  in  a 
written  Parliamentary  answer  this  week. 
Membership  of  the  group  would  also  be 
drawn  from  the  standing  medical,  nursing, 
midwifery  and  pharmaceutical  advisory 
committees,  and  the  recommendations 
would  be  sent  to  the  three  bodies  who 
would  consider  them  and  convey  their 
conclusions  separately  to  the  Department 
ot  Health. 


New  NPU  chairman 


Mr  D.  N.  Sharpe  has  been  elected  the 
new  chairman  of  the  National  Pharma- 
ceutical Union  Executive  committee  in 
succession  to  Mr  J.  C.  Leigh.  Mr  D. 
Royce  is  the  new  vice-chairman  and  Mr 
H.  B.  Coulson  treasurer. 

The  following  have  been  elected  to 
represent  the  Executive  on  the  Central 
NHS  (Chemist  Contractors)  Committee: 
A.  Medcalfe,  D.  Royce,  K.  R.  Rutter,  D. 
N.  Sharpe,  R.  G.  Worby. 

Doctors,  dentists  awarded 
30  per  cent  increases 

The  Doctors'  and  Dentists'  Review  Body's 
fifth  report  recommends  increases  in  the 
remuneration  of  NHS  doctors  and 
dentists  with  effect  from  April  1,  1975, 
which  add,  on  average,  30  per  cent  to 
current  rates  (including  threshold  pay- 
ments), equivalent  to  increases  of  35  per 
cent  on  the  rates  introduced  following  the 
last  general  review  a  year  ago. 

The  Review  Body  estimates  that  over- 
all the  remuneration  of  the  professions 
has  fallen  "so  substantially  behind  those 
of  comparable  professional  men  and  women 
both  in  the  public  services  and  in  the 
private  sector,  that  a  measure  of  struc- 
tural adjustment  is  now  essential." 

The  Government  has  accepted  the 
recommendations,  subject  to  staging  the 
introduction  of  the  increases  at  the  highest 
levels  as  in  the  case  of  the  recent  Top 
Salaries  Review  Body  report. 

Examples  of  the  new  scales  are: 
House  officer  £2,859-3,294;  registrar 
£4,152-5,109;  consultant  £7,536-10,689; 
general  medical  practitioners  (average  net 
remuneration)  £8,485;  general  dental  prac- 
titioners (target  net  income)  £7,643. 

□  The  General  Medical  Services  Com- 
mittee of  the  British  Medical  Association 
was  to  discuss  on  Wednesday  what  action, 
ii  any,  is  to  be  taken  with  the  undated 
resignations  submitted  by  doctors  recently. 

No  Allenburys  pastilles 

Allenburys  pastilles,  a  feature  of  phar- 
macy counters  for  three-quarters  of  a 
century,  have  been  discontinued.  Allen  & 
Hanburys  say  the  reason  is  that  manu- 
facture has  become  difficult  because  of 
increasing  demands  on  the  company's 
resources  as  important  new  "ethicals"  are 
developed  and  marketed  internationally. 
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Call  for  control  of  doctors' 
fitness  to  practise 


The  General  Medical  Council  should  have 
the  power  to  suspend  those  doctors  whose 
mental  or  physical  health  or  drug  addic- 
tion is  such  as  to  call  into  question  their 
continued  right  to  practise,  recommends  a 
report  published  last  week. 

In  the  report — from  the  Committee  of 
Inquiry  into  the  Regulation  of  the 
Medical  Profession  (HM  Stationery  Office, 
Command  6018,  £1  75) — the  Committee 
point  out  that  at  present  a  doctor  may 
be  prevented  from  practising  only  if  he  is 
convicted  of  a  criminal  offence  or  is  found 
to  have  committed  serious  professional 
misconduct.  Proposing  the  widening  of 
such  control,  the  Committee  recommend 
that  the  present  "judicial"  system  of  con- 
trol over  doctors  accused  of  professional 
misconduct  should  be  applied  to  questions 
of  fitness  to  practise  in  the  wider  sense, 
ie  the  doctor's  behaviour  towards  his 
patients,  the  public  and  his  colleagues. 

The  interests  of  the  public,  says  the 
Committee,  includes  "two  closely  inter- 
woven strands:  the  particular  need  to 
protect  the  individual  patient,  and  the 
general  need  to  maintain  the  confidence 
of  the  public  in  their  doctors."  The 
CMC's  action  should  be  "directed  to  the 
protection  of  the  patient  not  the  punish- 
ment of  the  doctor  .  .  .  even  where  the 
question  of  his  fitness  to  practise  arises 
on  account  of  professional  misconduct." 

Reporting  colleagues 

Although  the  Committee  rejects  a 
statutory  duty  on  doctors  to  report  col- 
league's ill-health,  it  does  believe  that  in 
certain  circumstances  it  could  constitute 
serious  professional  misconduct  not  to 
take  appropriate  steps  to  prevent  a  sick 
colleague  from  being  able  to  do  harm.  It 
further  stresses  that,  while  not  recom- 
mending measures  to  increase  the  active 
scrutiny  of  fitness  to  practise,  it  would  be 
the  profession's  responsibility  to  co- 
operate with  the  GMC  on  the  matter. 

The  GMC  itself  should  also  be  pre- 
pared to  play  an  active  role  in  obtaining 
information  relevant  to  doctors'  pro- 
fessional conduct,  and  a  complaints 
committee  should  be  established  to  con- 
sider whether  prima  facie  evidence  that  a 
doctor  was  fit  to  practise  had  been 
assembled.  In  addition,  the  Committee 
also  recommends  that  in  most  circum- 
stances when  a  doctor  is  found  not  to 
have  committed  serious  professional  mis- 
conduct, the  reporting  of  such  a  hearing 
should  be  made  illegal. 

On  re-licensure,  the  Committee  felt  it 
was  not  able  to  recommend  the  introduc- 
tion of  any  such  scheme,  although  there 
was  a  growing  interest  in  Britain  in 
schemes  of  tying  continued  registration  to 
periodic  tests  of  competence.  Such  a 
matter  was  however  a  sufficiently  im- 
portant and  complex  matter  to  warrant  a 


separate  inquiry  of  its  own,  and  the 
medical  profession  was  mounting  its  own 
inquiry  into  the  matter.  Despite  its  un- 
willingness to  recommend  schemes  making 
continued  registration  dependent  on  con- 
tinued participation  in  education,  the 
Committee  states:  "We  have  no  doubt  of 
the  importance  of  continuing  education." 

The  Committee  also  recommends  "in- 
dicative specialist  registration"  of  doctors, 
as  a  pre-condition  of  independent  prac- 
tice. General  practice  would  be  a  specialty 
in  its  own  right,  and  the  scheme  would 
be  the  most  effective  means  of  securing 
that  every  doctor  had  received  a  specialist 
education.  Successful  completion  of  an 
undergraduate  course  in  medicine  would 
confer  the  right  to  "restricted  registration", 
and  the  graduate  would  become  a  clinician 
by  undergoing  "graduate  clinical  training." 

Medicines  Commission  to 
have  balance  of  sexes? 

The  Balance  of  Sexes  Bill  (HM  Stationery 
Oliice,  £0  12),  published  last  week,  seeks 
to  ensure  that  appointments  to  the  boards 
of  public  bodies  and  certain  committees 
shall  consist  of  women  and  men  in  equal 
numbers.  The  Medicines  Commission  and 
any  committee  established  under  section 
4  of  the  Medicines  Act  1968,  the  National 
Health  Service  Staff  Commission,  the 
Price  Commission,  and  Health  and  Safety 
Commission  are  among  the  bodies  listed. 

Co-op  pharmacies:  'bigger 
is  definitely  better' 

After  a  reduction  of  some  40  per  cent  in 
the  number  of  Co-op  pharmacies  in  the 
past  10  years,  the  closure  rate  seems  to 
have  almost  "burnt  itself  out,"  according 
to  Mr  Cliff  Davey,  superintendent 
chemist,  Lancastria  Co-operative  society. 
Writing    in    this    month's  Co-operative 


Management  &  Marketing  he  says 
Lancastria's  pharmacy  turnover  has 
doubled  to  £1  5m  in  the  past  four  years 
and  the  past  two  years  have  shown  an 
increase  of  50  per  cent  without  a  net 
increase  in  the  number  of  outlets.  With 
16  branches,  the  average  annual  turnover 
per  branch  has  risen  from  £47,000  in 
1970  to  £95,000  in  1974,  branches  ranging 
from  just  under  £50,000  to  just  over 
£300,000.  Average  turnover  for  the  current 
financial  year  may  be  about  £115,000. 

On  the  smaller  branches,  Mr  Davey 
believes  "their  future  is  definitely  limited" 
and  he  has  no  doubts  about  the  way  co- 
operative pharmacy  must  develop — that 
"bigger  is  most  definitely  better." 

Explaining  why  the  Co-operative  move- 
ment diversified  into  pharmacy,  he  points 
out  that  not  long  ago  societies  were  told 
not  to  have  more  than  60  per  cent  of  their 
trade  in  food,  and  pharmacy  comes 
"somewhere  between  traditional  dry  goods 
and  food  trades."  He  continues:  "The 
Guinness  group,  for  example,  have 
already  seen  the  light"  with  their  involve- 
ment in  118  pharmacies  and  "more 
acquisitions  in  the  pipeline."  There  was 
was  also  a  need  to  attract  younger 
shoppers  to  the  Co-op  and  pharmacy 
catered  specifically  for  a  wide  age  group. 

As  some  of  the  pharmacies  shared  the 
same  frontage  as  supermarkets,  every 
endeavour  was  made  to  make  it  obvious 
that  the  pharmacy  was  not  just  an  exten- 
sion of  the  supermarket  activity,  and  Mr 
Davey  believes  this  approach  has  been 
important  in  the  success  of  new  units. 
"Intense  effort  and  interest"  was  now 
being  focussed  on  Co-op  pharmacy  at  a 
high  level,  with  regular  seminars  on 
marketing,  a  nationally  advertised  pro- 
motional programme  and  so  on — "all 
management  tools  available  in  other 
spheres  of  co-operative  trade  but  pre- 
viously denied  to  pharmacy." 

Wilts  pharmacists 
'not  perturbed' 

Mr  G.  Hill,  secretary,  Wiltshire  area 
chemist  contractors  committee,  says  local 
contractors  are  "not  perturbed"  by  the 
Department  of  Health's  decision  on  pay- 
ment for  the  prescription  forms  which 
were  endorsed  with  a  large  "E"  (last  week, 
p511).  They  are  to  complete  those  forms 
exempt  from  charges  if  requested  and  are 
to  take  no  further  action  at  present. 


Unichem  general 
sales  manager, 
Mr  J.  Speller, 
talks  to  second- 
year  pharmacy 
students  from 
Leicester 
Polytechnic 
during  their 
recent  visit  to 
the  Society's 
headquarters  at 
Morden,  Surrey 
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Foods,  sanpro 
prices  to 
Commission 

The  prices  of  diabetic  foods  and  of 
sanitary  towels  and  tampons  are  to  be 
investigated  by  the  Price  Commission. 

Mrs  Shirley  Williams,  Secretary  for 
Prices  and  Consumer  Protection,  said  in 
reply  to  a  Parliamentary  question  last 
week  that  the  investigating  role  of  the 
Commission  will  be  developed  so  that  it 
can  examine  questions  about  individual 
prices  brought  to  her  attention  by  the 
public,  consumer  organisations  and 
Members  of  Parliament. 

"1  now  propose  to  introduce  a  new 
programme  of  references  under  the  pro- 
visions of  paragraph  2(i)  of  Schedule  1 
to  the  Counter-Inflation  Act  1973.  My 
purpose  will  be  to  invite  reports  on  indi- 
vidual pricing  problems  of  interest  or 
concern,  so  that  the  facts  of  the  situation 
lean  be  established  and  explained  to  the 
jpublic,  and  remedies  sought  for  any 
abuses  that  may  be  revealed." 

Among  the  first  references  submitted  to 
the  Commission  are: 

□  The  price  of  sanitary  towels  and  tam- 
ipons  and,  in  particular,  the  reasons  for 
recent  increases  in  their  prices,  with 
ispecial  reference  to  movements  in  raw 
material  prices  and  to  any  other  matters 
appearing  to  the  Commission  to  be 
irelevant. 

□  The  price  of  commonly  purchased 
special  diabetic  foods  and,  in  particular 
the  reasons  for  any  differences  between 
the  rate  of  recent  price  increases  in  and 
the  general  level  of  retail  prices  of  such 
foods  and  comparable  foods. 

Both  are  topics  on  which  Mrs  Williams 
"has  received  a  good  many  letters  from 
the  public." 

A  &  H  'veterans' 
at  unveiling 

The  original  painting  of  Mr  C.  W. 
Maplethorpe  by  Anna  Zinkeison,  was  un- 
veiled by  Mrs  Maplethorpe  at  the  Alan 
&  Hanburys  Veterans  Association  dinner 
Ion  April  18. 

Mr  R.  D.  Smart,  chairman,  said  the 
painting  was  of  a  man  who  took  the  com- 
pany from  being  a  broad  based 
galenical  house  to  an  eminent  pharma- 
ceutical specialty  house.  It  was  appro- 
priate, he  said,  that  two  portraits  had  been 
commissioned,  one  for  the  Pharmaceutical 
Society  (see  C&D,  February  8,  1975, 
pi 61),  which  already  had  a  portrait  of  an 
earlier  director  of  the  company,  Alan 
Hanbury,  who  had  also  been  a  member 
of  the  Society's  Council.  The  original 
portrait  of  Mr  Maplethorpe  would  be 
placed  in  the  board  room  at  Bethnal 
Green  head  office. 


Members  of  staff  within  Allen  &  Hanbury's  group  of  companies  who  have  completed 
over  40  years'  service,  at  a  dinner  for  long  service  personnel.  Right  to  left:  Mr  M.  J. 
Smith  (managing  director,  A&H);  Mr  J.  Anderson  and  Mrs  Anderson;  Mr  J.  R.  Ashton 
and  Mrs  Ashton;  Mr  R.  D.  Smart  (commercial  director,  Glaxo  Holdings  and  chairman 
of  A&H);  Mr  H.  Geewater;  Mrs  Humphreys  and  Mr  W.  Humphreys;  Mrs  Rees  and 
Mr  H.  B.  Rees 


Professor  Turner  attacks  industry's  policies 


The  pharmaceutical  industry's  marketing 
methods  and  drug  research  have  been 
questioned  by  Professor  Paul  Turner, 
Professor  of  clinical  pharmacology,  St. 
Bartholomew's  Hospital,  and  member  of 
the  Pharmaceutical  Society's  Council. 

In  a  paper  presented  to  the  Royal 
Society  of  Health's  Congress  at  East- 
bourne on  Wednesday,  Professor  Turner 
said  that  in  several  therapeutic  areas  there 
had  been  "an  explosion"  of  duplicate 
drugs  in  recent  years — "One  barbiturate 
hypnotic  was  not  enough,  but  more  had 
to  follow  with  almost  identical  patterns  of 
usefulness  and  toxicity."  Other  examples 
were  oral  penicillins,  thiazide  diurethics, 
benzodiazepine  tranquillisers  and  R  adren- 
ergic receptor  blocking  drugs. 

What  had  been  said  of  the  benzo- 
diazepines was  also  true  of  all  the  groups 
of  drugs  instanced  "The  argument  that  if 
a  drug  is  commercially  viable  it  must 
satisfy  a  need  and  thereby  justify  its 
existence  is  a  specious  one."  It  was  diffi- 
cult to  believe,  Professor  Turner  went  on, 
that  the  success  of  so  many  duplicates 
was  due  to  advantages  in  their  use 
experienced  by  medical  practitioners: 
"Rather  one  is  compelled  to  feel  that  it 
reflects  the  successful  but  very  costly 
advertising  and  promotional  activities  of 
the  pharmaceutical  companies." 

"Is  it  not  a  little  ironic  that  although 
medical  practitioners  and  pharmacists  are 
not  allowed  to  advertise  their  services  to 
their  clients  or  customers,  or  enter  into 
any  overt  form  of  competition  with  their 
professional  colleagues,  the  pharma- 
ceutical products  which  they  prescribe  and 
dispense  can  be  advertised  widely  through- 
out the  medical  and  pharmaceutical  Press, 
with  relatively  few  restraints  put  upon 
the  nature  of  the  advertisements?  It  is, 
perhaps,  a  pity  that  more  of  the  pharma- 
ceutical expertise  of  the  industry  is  not 
channelled  into  more  effective  drug  de- 


livery systems  which  would  improve 
patient  acceptability  and  therapeutic 
efficacy,  rather  than  into  replicating 
already  proven  drugs.  Such  delivery  sys- 
tems could  be  developed  at  a  fraction  of 
the  cost  of  development  and  production 
of  a  new  drug." 

While  it  could  be  argued  that  small 
changes  in  a  molecule  might  result  in 
marked  differences  in  pharmacological 
action  of  toxicity,  Professor  Turner  felt 
that  was  no  justification  for  the  promotion 
of  drugs  whose  properties  did  not  differ 
significantly  from  those  already  available. 

The  social  implications  of  modern  drug 
therapy  had  to  be  discussed.  Man  was 
apparently  the  first  species  that  could 
influence  its  further  evolution  "for  by 
therapeutic  agents  and  techniques  he  can 
ensure  the  survival  through  the  reproduc- 
tive period  of  the  less  than  fittest,  and  so 
frustrate  the  evolutionary  process."  It 
might  be  that,  after  consideration  of  all 
the  factors  involved,  that  that  was  what 
man  wished  to  do,  Professor  Turner  said, 
adding:  "but  it  is  essential  that  those  in- 
volved in  health  care  in  its  widest  sense, 
political  as  well  as  medical,  face  this 
pioblem  and  come  to  a  consensus  view. 
At  the  moment,  it  is  not  being  faced." 

Threat  to  withold  VAT 

The  executive  committee  of  the  National 
Federation  of  Self  Employed  announced 
last  week  that  it  would  advise  its  28,000 
members  to  withold  all  VAT  payments 
from  July  1,  unless  certain  conditions  were 
met.  Members  will  also  be  advised  to 
refuse  to  pay  the  new  8  per  cent  NI 
contribution. 

A  spokesman  for  the  Federation  told 
C&D  that  definite  plans  had  not  been 
drawn  up  yet,  but  the  idea  would  be  to 
create  the  maximum  disruption  without 
breaking  the  law. 
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People 

Pharmaceutical  organisation 
changes  at  HSS 

Mr  A.  G.  Fishburn,  FPS,  FRIC,  MPhA, 
has  been  appointed  pharmaceutical  direc- 
tor of  the  medicines  division  whilst  re- 
taining the  position  of  deputy  chief 
pharmacist  at  the  Department  of  Health 
and  Social  Security.  The  pharmaceutical 
work  of  that  division  includes  The  British 
Pharmacopoeia,  the  medicines  inspector- 
ate and  the  pharmaceutical  secretariat. 

A  formal  professional  link  has  been 
arranged  between  the  pharmacists  of  the 
scientific  branch  of  supply  division  and 
the  chief  pharmacist. 

Mr  A.  Bishop,  FPS,  has  been  promoted 
to  directing  grade  "B"  and  appointed 
assistant  director  of  the  scientific  and  tech- 
nical branch.  Dr  J.  Purves,  BSc,  PhD, 
MPS,  has  joined  that  branch.  Miss  M.  J. 
E.  Miller  has  been  appointed  staff  officer 
to  the  chief  pharmacist.  Miss  J.  S.  Davies, 
BPharm,  MPS,  will  join  the  general  prac- 
tice section  on  April  28  following  the 
retirement  of  Mr  S.  Williams. 

Mr  S.  Garner,  principal  pharmacist,  West- 
minster Hospital  now  has  his  office  on  the 
ground  floor  pharmacy  (extension  2107). 
Mr  J.  Baker,  Kensington  and  Chelsea  and 
Westminster  area  pharmaceutical  officer, 
has  moved  to  Vincent  House  Annexe, 
Vincent  Square,  London  SW1  (telephone 
01-828  3304  extension  47). 

Dr  T.  D.  Whittet,  chief  pharmacist, 
Department  of  Health,  has  been  appointed 
chairman  of  the  faculty  of  the  history  of 
medicine  and  pharmacy  of  the  Worshipful 
Society  of  Apothecaries  in  London. 
Mr  G.  D.  Drummond,  head  of  the  R. 
Gordon  Drummond  pharmaceutical  group, 
is  the  new  vice-chairman  of  the  Forth 
Valley  Health  Board.  He  was  unanimously 
appointed  to  succeed  Mr  D.  L.  Muir- 
Simpson  who  retired  on  March  31. 
Mr  W.  John  Parsons  who  has  received  the 
1975  R.  P.  Scherer  award  (see  C&D,  March 
15,  p359),  will  deliver  his  paper  on  June 
11  at  17  Bloomsbury  Square,  London 
WC1,  at  7  pm.  The  presentation  of  the 
award  which  is  in  the  form  of  a  certificate 
and  an  honorarium  of  £500  will  be  made. 
Mr  P.  O'Doherty,  MPSNI,  was  one  of  a 
team  of  divers  from  the  City  of  Derry 
sub-aqua  club  shown  on  last  week's 
HBC-2  Chronicle  programme  raising 
treasures  from  the  hull  of  the  Venetian 
merchant  ship  La  Trinidad  Valencera 
which  sank  off  Donegal  in  1588.  The  club, 
who  discovered  the  wreck  in  1971,  re- 
covered a  number  of  important  finds, 
including  pewter,  brass,  and  heavy  cannon 
complete  with  identifiable  coat  of  arms. 
The  relics  are  now  in  conservation  tanks 
at  a  local  college  whilst  restoration  is 
being  organised. 

Deaths 

Courts:  On  April  17,  Mr  Robert  Simpson 
Coutts,  MPS,  Main  Street,  Fauldhouse, 
West  Lothian,  aged  77.  Mr  Coutts 
qualified  in  1921. 
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The  Budget 

Relief  over  the  Chancellor's  guarded  attitude  to  VAT  in  his  recent  Budget 
must  have  been  overwhelming,  not  least  in  New  Street  Square,  where  the 
task  of  producing  an  up-to-date  Price  List  must  require  persistent  and 
gigantic  effort.  The  day-to-day  and  week-to-week  price  changes  are,  in 
themselves,  a  daunting  task  carried  out  under  constant  and  relentless 
pressure. 

The  fact  that  an  extension  of  the  25  per  cent  rate  to  a  fairly  extensive 
range  of  goods  which  is  smaller  than  had  been  feared,  should  not  be  taken 
as  necessarily  a  concession  to  the  efforts  of  pharmacists  to  plead  their 
cause,  valuable  as  that  may  have  been.  It  is  possible  that  the  initial  proposals 
appeared  with  insufficient  consideration  of  the  problems  involved,  and  that 
the  Government  departments  concerned  came  to  realise  that  the 
administrative  difficulties  were  quite  beyond  their  resources.  No  doubt  that 
would  be  reinforced  by  the  arguments  put  forward  by  the  National 
Pharmaceutical  Union  and  other  trade  associations.  Yet  the  fact  is  that 
there  is  now  multi-rating,  though  on  a  limited  range  of  goods,  and  I  should 
be  surprised  if,  in  some  dungeon  cell  at  the  Ministry,  efforts  are  not  being 
made  to  find  out  how  to  extend  the  range  without  increasing  the  number  of 
admissions  of  the  staff  to  mental  institutions.  It  may  be  that  what  appeared 
last  week  is  nothing  more  than  a  trial  run,  and  that,  in  familiar  terms,  "the 
position  is  being  carefully  watched." 

With  the  diversification  or  the  part  of  many,  those  not  affected  in  some 
manner  may  be  fewer  than  one  might  imagine.  Electric  razors  are  subject  to 
the  higher  rate,  while  presumably  the  safety  razor  is  still  8  per  cent.  But  what 
of  that  weapon  known  as  the  "cut-throat?"  Surely  it  should  be  zero-rated. 
I  note  that,  while  naturally  very  happy  over  the  outcome  of  all  his  efforts, 
Mr  T.  P.  Astill  remarked  that  the  Chancellor  had  not  included  toiletries  and 
cosmetics  in  the  higher  rate  "at  this  stage".  Mr  Astill's  caution  may 
be  justified. 

Policies 

In  good  time  to  permit  of  careful  study,  we  have  a  statement  of  policy  from 
each  of  the  sixteen  candidates  for  election  to  the  Council  of  the 
Pharmaceutical  Society.  Some  are  well-tried  and  have  the  benefit  of  a 
fairly  extensive  experience,  while  others  are  making  a  first  appearance 
full  of  reforming  zeal.  As  is  not  unusual,  some  of  the  challengers  do  not 
appear  to  be  fully  aware  of  the  powers  and  scope  of  the  Pharmaceutical 
Society.  I  have  no  intention  of  examining  the  statements  in  detail,  for  that  is 
the  privilege  of  all  who  have  a  vote.  I  can  only  hope  that  they  will  digest  the 
statements  and  will  not  miss  the  opportunity  to  exercise  their  rights. 

Not  all  the  candidates  are  standing  on  an  individual  platform,  for  there  is 
a  party  label  under  the  heading  of  a  "campaign  for  democratic  pharmacy." 
Two  of  those,  from  the  same  areas,  express  dissatisfaction  with  the 
inspectorate  and  its  role.  One  such  believes  that  the  inspectorate  could  be 
a  "very  valuable  help  in  explaining  and  helping  pharmacists  to  keep  abreast 
of  the  law."  That,  in  fact,  has  been  my  experience.  I  have  never  found  them, 
to  use  the  words  of  the  candidate,  "intent  on  finding  fault  and  maintaining 
a  superior  attitude,"  and  I  should  be  surprised  to  learn  that  that  is  an 
opinion  widely  held,  as  I  am  a  little  surprised  that  it  should  be  made  a  plank 
in  party  policy. 

Due  to  the  death  of  Mr  D.  E.  Sparshott,  there  will  be  an  additional 
vacancy.  I  imagine  the  procedure  will  be  that,  subsequent  to  the  election, 
the  Council  will  co-opt  someone  to  fill  his  place,  but  at  this  juncture 
that  is  speculation. 
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Cosmetics  and  toiletries 

Bath  collection  from  Chanel 

Following  the  launch  of  their  floral 
fragrance  No  19  last  autumn,  Chanel  are 
now  introducing  a  bath  collection  to  the 
range.  The  bath  collection  features  oil  for 
the  bath  (£5  50)  that  may  also  be  used  on 
the  body  to  soften  dry  skin  areas:  body 
lotion  (£3-60),  and  milk  bath  (£3-60) 
which  turns  the  water  into  a  "foam  of 
milky  bubbles".  There  is  also  an  after 
bath  powder  (£5-00):  talc  (£1-45);  single 
toilet  soap  (£0-55)  and  box  of  three 
(£1-70);  bath  soap  single  (£0-85)  and  box 
of  three  (£2-65).  The  range  is  presented 
in  milk  glass  bottles,  and  is  for  sale 
in  June. 

For  the  man,  Chanel  have  introduced 
an  after  shave  balm  (£4-50)  that  liquefies 
on  contact  with  the  skin  and  "takes  the 
sting  out  of  shaving".  It  is  presented  in 
a  battleship  grey  topped  bottle  of  frosted 
glass  and  has  a  pump-dispenser  that 
measures  the  right  amount  of  balm  to  be 
used.  The  fragrance  is  the  same  as  Chanel 
aftershave  and  Cologne.  Chanel  aftershave 
has  been  repacked  to  complement  the  new 
balm.  It  comes  in  a  clear  glass  bottle 
with  a  silver  top  and  has  a  fine  mist 
spray  (Chanel  Ltd,  2  Old  Bond  Street, 
London  Wl). 

'Natural  balance'  shampoo  launch 

A  shampoo  said  to  have  the  same  pH 
balance  as  the  hair  and  scalp  has  been 
launched  by  Alberto-Culver  Co.  Alberto 
V05  natural  pH  balance  shampoo  comes 
ir  three  variants,  each  with  an  apple 
fragrance.  There  is  green  apple  for  greasy 
hair,  golden  apple  for  dry  hair  and  wild 
red  apple  for  normal  hair.  The  shampoo 
comes  in  a  sachet  form  (£0.06)  and  three 
bottle  sizes— 90cc  (£0  234),  155cc  (£0  34+) 
and  290cc  (£0  59). 

To  launch  their  new  shampoo  range. 
Alberto-Culver  are  offering  three  intro- 
ductory bonuses — 24p-ofT  per  dozen  orders 
of  the  90-cc  size;  36p-off  the  155-cc  size, 
and  60-off  the  290-cc  size.  There  is  also 
a  consumer  offer  of  two  sachets  for  the 
price  of  one.  The  makers  also  plan  to 
spend  £350,000  on  a  national  television 
advertising  campaign  (Alberto-Culver  Co. 
44  Newington  Causeway,  London  SE1). 

Suntan  range  from  Vichy 

A.  suntan  range  that  has  the  dual  function 
of  acting  as  a  protective  filter  and  as  a 
moisturiser  has  been  introduced  by  Vichy 
(UK)  Ltd.  There  are  three  products  in  the 
range  all  of  which  contain  the  sun  filter 
cyclic  ketone  and  moisturisers. 

Super  moisturising  sun  tan  creme  (£125) 
is  a  colourless,  light  fluid  cream  said  to 
penetrate  quickly  and  is  non-greasy.  It  is 
suitable  for  the  face  and  more  delicate 
areas  of  the  body  and  is  said  to  help  the 


skin  to  retain  its  natural  moisture  content. 

Sun  tan  milk  (£0  99)  is  a  lightly-tinted 
fluid  milk  that  is  suitable  for  use  on  the 
whole  body.  And  for  aftersun,  Vichy 
after  sun  emulsion  (£11 5)  contains  sub- 
stances to  "sooth  and  refresh"  and  Calo- 
phyllum  oil  to  help  heal  the  skin  (Vichy 
(UK)  Ltd,  1  Hay  Hill,  London  Wl). 

Sandal  Wood  range 

Goya  have  introduced  a  new  men's  fra- 
grance range — Sandal  Wood.  There  are 
five  products  in  the  range:  after  shave 
(£0-56);  Cologne  (£0-62);  talc  (£0-38);  pre- 
shave  (£0  52)  and  antiperspirant  deodor- 
ant spray  (£0-55)  (Goya  Ltd,  161  New 
Bond  Street,  London  W1Y  0LN). 

Waterproof  face 

An  ideal  answer  to  holiday  swimming 
problems  is  how  Revlon  describe  their 
latest  products — a  waterproof  foundation 
and  a  waterproof  eyeshadow. 

Extra  Moisturising  Touch  &  Glow 
creme  make-up  (£L50)  is  a  cream  founda- 
tion "formulated  on  a  gel  system". 
Suitable  for  dry  to  normal  skin  types  it  is 
waterproof,  and  contains  a  sunscreening 
agent.  It  comes  in  five  shades.  Waterproof 
creme  eyeshadow  (£L20)  is  a  waterproof 
shadow  that  does  not  crease,  say  Revlon, 
and  comes  in  12  shades.  For  sale  in  May. 

Two  other  products  have  been  intro- 
duced by  Revlon.  Cremepowder  blush 
(£1-45)  is  a  "new  formula  blend  of  cream 
and  powder"  and  comes  in  five  shades. 
And  Extra  Gleamy  Super  Frost  eye- 
shadows (£0  95)  is  in  four  shades. 

To  complement  these  new  products, 
Revlon  have  reformulated  Fabulash 
mascara  and  Fabuliner  to  "minimise  the 
problem  of  smudging  and  flaking"  (Revlon 
International  Corporation,  86  Brook 
Street,  London  Wl). 

Beige  moisturiser  added 
A  new  beige  tinted  moisturiser  has  been 
added  to  the  Endocil  range  of  skin  care 
products.  The  cream  (£0  59)  is  said  to  pro- 
tect the  skin  from  the  adverse  effects  of 
the  weather,  whilst  it  "replenishes"  the 
skin's  natural  moisture.  It  is  available  in 
the  30-g  size  as  in  the  original  tinted 
variant.  The  original  tint  has  been  re- 
named peach  and  continues  unchanged 
(Chefaro  Proprietaries  Ltd,  Crown  House, 
Morden,  Surrey). 

Electrical 

A  'worldwide'  model 

A  new  Remington  electric  shaver  is  the 
Radial,  two  models  of  which  are  available 
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— the  standard  Radial  (trade  price  £11  77) 
and  the  shave-anywhere,  "worldwide" 
rechargeable  (trade  price  £18  02) — world- 
wide because  the  shaver  can  be  recharged 
from  all  voltages  between  105-240v.  The 
Radial  has  three  micro-slot  heads  "in 
curved  contour  for  efficiency  and  quick- 
ness". The  newly  developed  replaceable 
cutters  are  finished  in  chrome  "to  stay 
sharper  longer".  A  full  width  trimmer 
'  snaps  out"  for  immediate  use  and  there 
is  an  easy  flip-open-head  for  easy  cleaning. 

Advertising  manager,  Kenneth  Hearn, 
said  that  the  Radial  shaver  would  receive 
a  pan-European  launch  this  month.  He 
also  claimed  that  the  Radial  would  be  the 
most  heavily  promoted  shaver  in  Reming- 
ton's history  in  the  UK.  Apart  from  big 
and  comprehensive  launch  publicity  in 
June  and  July,  there  is  to  be  regular 
advertising  until  the  autumn  when 
Remington  will  mount  the  longest  and 
most  intense  period  of  pre-Christmas 
advertising  the  company  has  ever  planned 
to  back  its  retailers.  The  Remington 
Radial  will  also  be  supported  by  much 
below  the  line  activity  including  special 
leaflets,  broadsheets  and  displays  (Sperry 
Remington  consumer  products.  Apex 
Tower,  7  High  Street,  New  Maiden.  Surrey). 

Sundries 

Apple  beach  bag 

The  latest  product  from  Jacquelle  is  an 
apple  beach  bag.  Made  in  heavy  linen/ 
cotton  with  an  attractive  "apple "  design 
print,  the  bag  (£3  75)  has  a  draw-string 
fastening  and  a  zipped  compartment  and 
is  ideal  say  the  makers  for  carrying  wet 
swimming  costumes  separately.  The  bag 
is  also  pvc  lined. 

Jaquelle  are  also  offering  two  cosmetic 
purses  called  Sugar  baby  in  nylon  gingham 
in  pale  blue  or  yellow  at  "special"  prices. 
The  zipped  version  retails  at  29p  and  the 
framed  style.  49p  (Jaquelle  sales  division. 
Kitty  Brewster  Estate.  Blyth,  Northumber- 
land). 

Continued  on  p549 
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WILL  VICHY  SELL  AS  WELL  IN  SOUTHER! 
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ND  BORDER  AS  IT  DID  IN  LONDON? 


When  Vichy  advertised  on  television  in  London 
during  February,  sales  trebled.  What's  more  they've 
stayed  there.  So  on  May  12th,  Vichy  are  extending 
this  campaign  to  the  Southern  and  Border  T.  V. 
regions  and  they  expect  a  similar  uplift  in  sales. 

So  if  your  pharmacy  is  in  either  of  these  regions, 
take  advantage  of  a  proven  profit  opportunity  and 
start  stocking  the  Vichy  range. 

VICHY  SKIN  CARE 

dermopharmaceutical  preparations 
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Made  by  pharmacists, 
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24  reasons  for  dispensing  Larodopa 


The  first  twenty-three 
are  money:  23x10p=£2.30 
-the  amount  you  save 
on  every  200  tablets 
dispensed  compared  with 
the  most  expensive  brand. 
Intact,  Larodopa  is  the 
most  economical  and  most 
frequently  prescribed  brand 
of  levodopa  tablets. 

The  twenty-fourth  reason 
is  that  Larodopa  is  available 
as  double-scored,  500mg 
tablets  only.  So  one  strength 
will  fill  all  your  levodopa 
tablet  prescriptions  and 
simplify  your  storage  problems. 

Larodopa 

Levodopa  at  the  lowest  price 


Further  information  is  available  on  request.  Roche  Products  Limited,  15  Manchester  Square,  London  W1M  6AP  J470027 
Larodopa  is  the  trade  mark  for  Roche  pharmaceutical  preparations  containing  levodopa. 
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New  products 
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OENTmOX 


Babycare 

New  toothpaste 

Dentinox  Gel  toothpaste  (£0  30)  is  a  clear, 
gel  toothpaste  that  contains  no  abrasive 
materials  or  sugar  and  has  been  specially 
formulated  to  care  for  babies  teeth,  say 
the  makers  Dendron  Ltd.  The  product  is 
available  in  a  one-dozen  display  and  will 
be  supported  by  advertising  in  baby  books 
(Dendron  Ltd,  94  Rickmansworth  Road, 
Watford,  Herts  WD1  7JJ). 


Resorption 


MULTIBIONTA  infusion 

Manufacturer  E.  Merck  Ltd,  Wokingham, 
Berks 

Description  Aqueous  solution  of  vitamin 
A  10,000  iu,  vitamin  B1  50mg,  vitamin  B2 
lOmg,  nicotinamide  lOOmg,  pantothenyl 
alcohol  25mg,  vitamin  C  500mg,  vitamin 
E  acetate  5mg,  vitamin  B6  hydrochloride 
15mg,  in  10ml 

Indications  Vitamin  supplement  to  accom- 
pany infusion  nutrition  when  oral  intake 
impossible  or  inadequate 
Dosage  10ml  daily  added  to  not  less  than 
250ml  infusion  fluid.  To  avoid  frothing, 
the  mixture  should  be  swirled  gently  and 
not  shaken 

Precautions  Rarely  intravenous  vitamin 
Bi  may  act  as  an  allergen.  Folic  acid  0  5 
mg  daily,  vitamin  K  3mg  twice  weekly, 
vitamin  B,  lOOmcg  per  month  and  vitamin 
D  300  iu  daily  should  be  added  to  the 
infusion 

Shelf  life  3  years 

Dispensing  diluent  Dextrose,  saline  solu- 
tions 

Packs  10ml  ampoules  (£0  85  trade)  in 
packs  of  15 


Trade 
News 


Inderal  160mg;  Eraldin  alternative 

Inderal  160mg  tablets  (50,  £3  15;  250, 
£14  78  trade)  have  been  introduced  by  ICI 
Ltd,  pharmaceuticals  division,  Alderley 
House,  Alderley  Park,  Macclesfield,  Ches. 

The  company  has  written  a  further 
letter  to  doctors  regarding  adverse 
reactions  to  Eraldin,  saying  that  as  well  as 
effects  to  skin  and  eyes,  there  have  been 
an  increasing  number  of  reports  of  a 
sclerosing  peritonitis  in  patients  on  long- 
term  treatment.  A  "new  prescribing  infor- 
mation" leaflet  on  Eraldin  recommends 
that  use  of  the  drug  should  be  limited  to 
control  of  cardiac  dysrhythmias  caused  or 
maintained  by  excessive  sympathetic 
activity  in  association  with  organic  cardiac 
disease,  particularly  post-infarction  dysrhy- 
thmias, and  anaesthesia;  and  in  angina 
pectoris  in  such  patients  as  asthmatics  who 
specifically  require  treatment  with  a 
cardio-selective  blocker.  They  suggest  that 
a  most  careful  assessment  of  benefits  of 
treatment  with  Eraldin  should  be  made 
before  long-term  treatment  is  undertaken. 

The  company  recommends  Inderal  40mg 
as  an  alternative  to  Eraldin  lOOmg. 

Thiotepa  cartons:  further  lot  in  error 

A  further  lot  of  Thiotepa  15mg  per  vial 
packs  is  reported  as  being  labelled  in- 
correctly on  the  carton  as  15mg  per  ml 
(see  last  week,  p524).  The  further  lot 
number  is  5790-407-352-1-105;  those 
already  noted  were  4053-414-327-1  and 
5870-414-329-1-104.  Pharmacists  holding 
stocks  are  asked  by  Lederle  Laboratories, 
Fareham  Road,  Gosport,  Hants  P013 
OAS,  to  take  immediate  steps  to  correct 
the  carton  texts. 

20  per  cent  more 

Thicken  Hair  is  currently  being  promoted 
by  the  J.N.  toiletries  division  of  Jackel 
&  Co  Ltd,  Kitty  Brewster  Estate,  Blyth, 
Northumberland.  A  new  120-cc  size  is 
being  offered  to  the  consumer  for  the 
price  of  the  100-cc  size— £0  69.  This  bottle 
is  a  different  shape  to  the  regular  Thicken 
Hair  and  comes  in  its  own  display  stand 


New  Wella  Care  spray  sets  (last 


that  holds  six  bottles.  The  offer  is  on  the 
normal  variant  only. 

Also  on  offer  is  the  phial  size  which  has 
a  5p-off  flash  and  comes  in  a  smaller 
display  stand  that  holds  12  normal,  six 
greasy  and  six  dry  hair  variants. 

Free  Listerine  offer 

A  free  3oz  bottle  of  Listerine  is  being 
offered  to  purchasers  of  either  the  large 
or  medium  sized  bottle  by  Richard  Hudnut 
Ltd,  Eastleigh,  Hants.  A  neck  tag  affixed 
to  the  Listerine  bottles  will  act  as  proof  of 
purchase  during  the  promotion  and  con- 
sumers will  be  asked  to  send  this  in 
together  with  a  4p  stamp  towards  the  cost 
of  postage.  A  compact,  pre-pack  unit  is 
available. 

Proteinail  daisy  pack 

The  design  of  Proteinail  conditioner  and 
hand  cream  has  been  reshaped.  The  pack 
now  is  pink  and  orange  with  brown 
lettering,  and  carries  a  daisy  motif.  The 
result  say  J.N.  toiletries  division,  Jackel  & 
Co  Ltd,  Kitty  Brewster  Estate,  Northum- 
berland, is  a  bolder  "look".  Proteinail  is 
available  in  a  45-g  size  (£0  59)  and  100-g 
size  (£0-95). 

Support  hosiery  promotion 

Pretty  Polly,  55  New  Bond  Street,  London 
W1Y  9DG,  are  reducing  the  price  of  two 
of  their  lightweight  support  tights  styles 
in  a  special  support  hosiery  promotion 
between  April  28  and  May  17.  Stand- 
easier  tights,  usually  £0-88  will  be  offered 
at  £0-78.  and  sheer  support  tights,  usually 
£1-45  will  be  available  at  £1-20. 

Giant'  size  Aquafresh 

Beecham  Proprietaries.  Beecham  House, 
Brentford,  Middlesex,  have  added  a  new 
"giant"  pack  size  (£0  46)  to  Aquafresh 
toothpaste.  Beecham  claim  that  after  only 
six  months  since  the  national  launch  of 
Aquafresh  it  is  already  the  number  three 
toothpaste  in  the  UK. 

New  10's  pack 

Lilia-White  (Sales)  Ltd,  Alum  Rock  Road, 
Birmingham  B8  3DZ,  have  introduced  a 
10's  pack  to  their  range.  Prices  are  Dr 
Whites  towels  size  0  (£0  22);  size  1  (£0-22); 
size  2  (£026);  size  3  (£034),  and  El 
(£013);  and  Lilia  standard  10  (£0  21+). 


550    Chemist  &  Druggist 


26  April  1975 


Trade  news 
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Stimming  commercial 

Carnation  Slender  is  currently  being  sup- 
ported by  a  £300,000  national  television 
advertising  campaign.  The  commercial 
features  actress  Marjie  Campi  who 
"weighs  in"  at  9st  81bs  8  ozs  in  her  first 
commercial  and  the  success  of  her  diet 
will  be  shown  week  by  week.  The  theme 
of  the  advertising  is  based  on  re-educating 
the  stomach  to  require  less  bulk — a  con- 
cept new  in  the  slimming  market,  say 
Carnation  Food  Co  Ltd,  1]  High  Road, 
London  N2  SAW. 

New  flavour  added 

Medium  sweet  Quosh  is  the  latest  fruit 
drink  from  Beecham  Foods,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex.  In  two  flavours — orange  and 
lemon — the  Quosh  has  a  low  sugar  con- 
tent which  means  a  2p  per  bottle  price 
saving  when  comparing  with  the  standard 
range.  The  bottle  has  a  newly-designed 
label  with  a  silver  foil  cap. 

Magazine  advertising 

Woman,  Woman's  Own,  Woman's  Weekly, 
Woman  and  Home,  Woman's  Realm,  True 
Romances,  True  Story  and  True  Magazine 
will  be  featuring  advertisements  this 
summer  for  Carnation  corn  caps  by  Cux- 
son,  Gerrard  &  Co  Ltd,  Oldbury,  Warley, 
West  Midlands. 


Advertisement 
Distamine  1 50  m  g 
□-penicillamine  hydrochloride 

capsules  deletion 

Following  the  recent  introduction  of 
125mg  tablets  of  D-penicillamine  base 
to  the  Distamine  range,  Dista  Products 
Ltd  announce  the  deletion  of  Dista- 
mine 150mg  capsules  with  effect  from 
May  1,  1975. 

Orders  for  capsules  after  this  date 
will  be  filled  with  125mg  tablets.  This 
means  that  Distamine  tablets  will  be 
available  in  two  strengths,  namely 
125mg  and  250mg,  to  rationalise 
prescribing. 

Orastrep  suspension  deletion 

After  withdrawal  from  the  market  in 
September  1974,  the  following  packs 
of  Orastrep  suspension  will  be  deleted 
from  our  product  list  from  May  1, 
1975: 

Orastrep  suspension  50ml  bottle 
Orastrep  suspension  500ml  bottle 

Tablets  of  Orastrep  will  continue  to 
be  available. 

Further  information  is  available  on 
request  from: 

Dista  Products  Ltd 
Fleming  Road,  Speke 
Liverpool  L24  9LN 


Vichy  extend  campaign 

Sales  of  Vichy  skin  care  in  the  London 
television  area  trebled  and  remained  at 
this  level  as  a  result  of  the  recent  tele- 
vision campaign,  say  Vichy  (UK)  Ltd,  Hay 
Hill,  London  W1X  7LF.  Vichy  are  extend- 
ing the  campaign  to  southern  and  border 
regions  on  May  12  for  3-4  weeks. 

Close-Up  promotion 

A  burst  of  television  advertising  in  all 
regions  will  back  the  latest  promotion 
from  Elida  Gibbs  Ltd,  Hesketh  House, 
Portman  Square,  London  W1A  1DY  for 
Close-Up.  The  promotion  offers  twin 
packs  of  the  50cc  size  for  £0-35,  the  other 
sizes  show  money-off  flashes,  and  lasts  for 
eight  weeks. 

Coupon  offset- 

Kimberly-Clark  Ltd,  Larkfield.  Maidstone, 
Kent  are  currently  offering  money-off- 
next-purchase  coupons  on  some  Kotex 
packs.  A  4p  coupon  is  on  12's  packs  of 
Kotex  New  Freedom  and  Kotex  towels 
size  one,  and  a  5p  coupon  is  on  Kotex 
feminine  towels  size  two.  The  promotion 
lasts  six  weeks. 

Scholl  cup  presented 

A  "capacity  crowd"  saw  the  finals  of  the 
Scholl  KO  Cup  basketball  competition  at 
the  Sobell  Centre,  Islington  on  April  11. 
The  match  brought  to  a  close  the  first 
season  of  the  Capital  Basketball  league 
competition  sponsored  by  Scholl  (UK) 
Ltd,  182  St  John  Street,  London  EC1P 
1DH.  The  trophy  was  awarded  to  London 
Amber  team  from  Camden  who  beat 
American  "bald  eagles"  from  St  John's 
Wood  87-83.  and  a  bag  of  foot-care  pro- 
ducts was  given  to  the  "most  valuable" 
player  in  the  match. 

Scholl  plan  to  continue  their  backing 
for  the  league  next  season. 

Win  a  rocking  horse 

A  competition  is  being  run  by  ICI  Ltd, 
Imperial  Chemical  House,  Millbank, 
London  SW1  for  Savlon  baby  shampoo. 
The  competition  offers  100  rocking 
horses,  the  first  prize  is  one  worth  £100 
and  there  are  99  runners  up  prizes  of 
rocking  horses  worth  £5  each. 

Each  shampoo  pack  will  have  a 
crowner  attached,  on  the  back  of  which 
is  the  entry  form.  The  competition  runs 
until  August  31. 

Summer  promotion 

Radiol  Chemicals  Ltd,  Stepfield,  Witham, 
Essex  CM8  3AG,  are  to  "treble"  their 
summer  advertising  for  Radian-B  and 
Radian  massage  cream  this  year.  Adver- 
tisements will  appear  in  Sunday  news- 
papers and  a  number  of  women's  maga- 
zines in  June  through  to  September.  At 
the  same  time  they  are  offering  chemists 
a  12i  per  cent  discount  on  orders  of 
£30  00  or  more,  and  10  per  cent  on  orders 
of  £15  00. 

Vestric  promotions 

Vestric  Ltd,  Chapel  Street,  Runcorn,  Ches 
WA7  5AP,  promotions  in  May  will 
include  the  following  products:  Paddi 
Pads  and  Paddi  nappy  liners;  Trisonovin; 
SR  toothpaste;  Wood  Nymph,  Imperial 
Leather  soap  (twin  packs);  Liga  three-way 
infant  foods;  Vapona;  Arrid  Extra  Dry 
Plus;  US  bath  additive  and  talc;  Vosene; 


flirt 


Lady  Formula  16  from  E.  C.  de  Witt  &  Co 
Ltd,  London  E10  (last  week  p518) 

Kleenex  Boutique  tissues;  Kotex  New 
Freedom  and  Bikini  pads;  Lil-lets;  John- 
son &  Johnson  baby  lotion  and  Alka- 
Seltzer  and  Alka  Mints. 

Unichem  May  offers 

Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  are  offering  the  following  products 
at  special  rates  during  May:  Bristow's  hair 
spray;  Brut  33  Splash-on;  Casual  hair 
colourant;  Elnett  hair  spray;  Head  & 
Shoulders;  Johnson  &  Johnson  baby  oil 
and  nappy  liners;  Kotex  New  Freedom; 
Nair  cream  and  lotion;  Ponds  creams; 
Optrex  eye  lotion;  Silvikrin  hair  spray; 
Ultrabrite;  Wella  hair  set  and  Body  'n' 
Bounce;  Top  Model  tights;  Camay;  New 
Pears  shampoo;  Schick  Injector  Plus  free 
razor;  and  Sylvasun. 

Bonus  offers 

Cuxson,  Gerrard  &  Co  Ltd,  Oldbury, 
Warley,  West  Midlands  B69  3BB  Carnation 
corn  caps.  5  per  cent  discount  on  orders 
of  3-5  unit  packs;  10  per  cent  on  six  or 
more  (until  May  31).  Aidex.  14  invoiced 
as  12  on  direct  orders  of  3  dozen  and  over. 


on  TV 

next  week 


Ln — London;  M — Midland;  Lc — Lancashire; 
Y— Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U— Ulster;  We— Westward;  B— Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands. 

Alberto  Balsam  shampoo  and  conditioner- 
All  except  U,  B 
Body  Mist:  All  areas 

Bristows  hairspray:  All  areas  1 

Carnation  Slender:  All  except  U,  E,  CI 

Contour  slimming  foods:  M,  Lc,  NE 

Divi-Dent:  Ln,  CI 

Falcon:  All  areas 

Fresh  &  Dry:  All  areas 

Grecian  2000:  All  except  Y,  NE,  U 

Hermesetas:  M,  Y,  Sc,  NE 

Lady  Grecian  2000:  All  areas 

Old  Spice:  All  areas 

Philips  Ladyshave:  Ln,  M,  WW,  So,  A,  We 
Polaroid  Colour  Swinger:  All  areas 
Radox:  All  except  U,  E 
Tegrin:  Lc,  Sc,  WW,  So,  We 
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*you  can  confidently  recommend 

Entero-Vioform     C  I  B  A 

I  ■  35  years'  widespread  usage 

■  Efficacy  established  in  published 
clinical  trials 

■  A  preventative,  not  just  a  treatment 


A  good  show  of  Entero-Vioform  packs  and  display 
material  together  with  your  recommendation  will 
ensure  that  your  customers  buy  adequate  supplies. 

■  The  distribution  of  CIBA  products 
.  is  limited  to  pharmacies 

CIBA  Laboratories,  Hoisham,  Sussex. 
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New  Mimosept  Comfort 
The  towel  that's  mode  softer 

to  sell  harder. 


What's  happened  in  sanpro? 

3  years  ago  it  was  enough  to  be  new 
to  be  noticed  in  the  sanitary  protection 
market.  Not  any  more. 

Libresse  changed  all  that.  It 
revolutionised  the  younger  end  of  the 
market.  And  now  it's  a  £2}  million 
brand  at  RSP. 

Time  for  a  change 

And  now  we  believe  it's  time  the 
more  traditional  end  of  the  market  -  the 
looped  towels  -  were  brought  up  to  date. 
After  all,  they  do  account  for  70%  of  all 
towel  sales. 


A  Revolution 

New  Mimosept  Comfort  is  a 
revolutionary  new  kind  of  towel.  It's  not 
only  softer  than  any  other  towel  but  it 
also  gives  a  woman  all  the  absorbency  she 
wants  -  with  a  unique  method  of 
attachment,  a  strip  of  foam  on  the 
underside  that  holds  it  firmly  in  place. 

2  Women  in  every  3  prefer  it 

Mimosept  Comfort  is  the  biggest 
selling  towel  in  Europe,  but  we  made  sure 
it  was  right  for  this  country.  In  trials,  2 
out  of  every  3  women  preferred  new 


M  imosept  Comfort  to  their  present 
brand.  And  that's  a  lot  of  business. 

The  Soft  Towel  with  the  Hard 
Sell  -  Over  £  i  million  this  Year 

New  Mimosept  Comfort  launched 
with  the  biggest  advertising  budget  a 
sanitary  towel  ever  had.  Over  £■£  million 
this  year.  With  hard  hitting  ads  in  major 
women's  magazines.  And  the  first  posters 
ever  used  in  a  sanpro  launch.  Plus  more 
than  a  million  money-saving  coupons  in 
the  introductory  packs  to  bring  your 
customers  back  for  more. 

New  Mimosept  Comfort  is  the  right 
product.  With  the  right  support.  And  the 
right  trade  terms. 

Make  sure  you  will  reap  the  rewards. 

M  O LN  LYC K E  LI  M ITED, 

Harpenden,  Herts.  Tel:  Harpenden  68111 

(STD  05827) 


mimosepl" 
comfort 


curing 


"Libresse"  and  "Mimosept  Comfort"  are  registered  trademarks  of  Molrdycke  Limited 
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Sanpro:  chemists  hold  market 
share  with  new  products 


Sanitary  protection  is  probably  one  of  the 
markets  that  gives  the  statistics  manipu- 
lators their  greatest  opportunity  to  run 
riot.  For  example,  the  main  breakdown 
into  tampons  and  towels  can  alone  be  on 
the  basis  of  cash  value,  volume  sales  or 
number  of  users — according  to  which  best 
suits  the  statistician's  client!  The  same 
ratio  can  also  be  applied  to  total  sales 
or  to  sales  through  chemists,  and  to  pur- 
chases by  various  age  groups. 

But  while  it  is  possible  to  provide 
breakdowns  that  prove  almost  anything, 
so  far  as  which  brand  is  on  top  is  con- 
cerned, the  figure  manipulations  do  help 
to  show  where  the  chemist  is  winning  and 
losing  against  other  retailers  and  the  pro- 
ducts most  likely  to  put  money  in  the 
till.  Age  group  analysis  is  a  case  in  point 
because  it  may  help  the  chemist  in  a  pre- 
dominantly young  family  area  to  predict 
the  potential  of  new  products  for  his 
business.  Manufacturers  seem  agreed  that 
chemists  have  been  more  willing  than 
some  outlets  to  accept  new  products,  but 
unquestioning  acceptance  of  all  types  is 
not  necessarily  a  good  policy  for  the  indi- 
vidual business.  The  first  priority  must 
therefore  be  to  look  at  the  types  avail- 
able and  the  markets  they  serve. 

Manufacturers  of  sanitary  protection 
are  by  no  means  agreed  on  the  size  of 
their  market  and  estimates  given  to  C&D 
in  preparation  for  this  issue  have  varied 
from  £33m  to  £41m  at  retail  price  in- 
cluding VAT.  Some  of  the  discrepancy 
can  probably  be  accounted  for  by  taking 
the  total  alternatively  at  recommended 
prices  or  at  price  paid  by  the  consumer, 
including  price  cutting  and  promotional 
price  offers.  In  volume  terms,  towels  and 
tampons  share  the  market  in  a  rough 
60  : 40  ratio,  but  Tampax  Ltd  report  that 
tampons  have  a  1  per  cent  lead  in  terms 
of  users.  However,  there  is  a  considerable 
overlap,  perhaps  10  per  cent,  between  the 
types  since  some  women  use  both  at  dif- 
ferent times  during  a  period. 

Special  types 

It  is  in  the  towel  sector  that  the  break- 
down is  most  complex,  but  the  following 
types  are  generally  recognised  (example 
products  in  parenthesis): 
Traditional.  Looped  and  designed  for 
use  with  a  sanitary  belt.  Two  types  avail- 
able— non-soluble  combined  towels  with 
a  cotton  wool,  cellulose,  rayon  filling  in 
a  non-woven  fabric  or  net  cover  (Dr 
White's  combined  towels,  Kotex  feminine 
towels) ;  soluble  with  a  cellulose  wadding 
filling  of  which  the  better  products  are 
claimed  to  be  completely  flushable  (Lilia 
Dr  White's  Carefree).  This  sector  accounts 
for  about  67  per  cent  of  the  towel  market. 


Press-on  or  self-seating.  Secured  inside 
the  user's  own  panties  by  an  adhesive 
strip  or  foam  (Dr  White's  Panty  Pads, 
Kotex  Simplicity,  Libresse,  Mimosept 
Comfort,  Nikini  Panty  Towels).  This  sec- 
tion is  about  16  per  cent  of  towel  market. 
Special  garment  (suspended  pads).  Tra- 
ditional towels  requiring  a  special  garment 
for  attachment  (Dr  White's  Coronet, 
Kotex  New  Freedom,  Nikini  Pads). 
About  14  per  cent  of  the  towel  market. 
Mini-pads.  Non-looped  and  attached  by 
adhesive  strip  but  small  and  intended  for 
use  at  the  end  of  a  period  or  to  protect 
undergarments  from  vaginal  discharge 
(Fastidia).  With  other  remaining  types 
account  for  about  3  per  cent  of  the 
market. 

Recent  activity  in  the  sanitary  protec- 
tion market  has  been  concentrated  at  the 
towel  end,  with  a  large  number  of  intro- 
ductions and  innovations.  Lilia-White, 
who  have  products  in  most  sectors  and 
claim  that  51 -4  per  cent  of  users  buy  their 
brands,  say  that  towels  had  lost  13  per 
cent  of  the  total  market  in  three  years 
but  the  greater  choice  now  available  is 
holding  the  60  :  40  balance  fairly  static. 

Towels 

Against  the  relatively  stable  picture  for 
tampons,  the  towel  market  is  dynamic  and 
changing.  Robinsons  say  that  the  five  non- 
soluble  looped  brands  have  dropped  about 
14  per  cent  (£3m  at  rsp)  over  the  past 
four  years  while  special  garment  towels 
have  fought  off  the  challenge  of  the  press- 
on  brand  introductions. 

In  the  soluble  sector,  Lilia  is  brand 
leader  and  claims  second  position  in  the 
total  market  and  some  9  per  cent  of 
chemist  sales.  There  has  been  a  slight 
decline  in  the  sector's  share  with  the  intro- 
duction of  loopless  towels,  however. 

No-one  challenges  Dr  White's  as  the 
overall  market  leader;  Lilia-White  say  it 
outsells  any  other  towel  four  to  one  and 
has  a  27  5  per  cent  share  of  chemists' 
towel  sales.  Users — there  are  3+m — are 
mainly  from  the  older  age  groups  (late 
20's  on),  family  orientated  women,  plus 
first-time  users.  New  ten-towel  packs  have 
just  been  announced  (as  for  Lilia)  which 
give  extra  shelf  facings  in  the  same  space 
and  in  Scotland,  Lilia-White  have  been 
testing  a  "new  improved"  Dr  White's  with 
a  non-woven  cover  and  increased  absorb- 
ency.  The  test  results  suggest  that  the 
version  will  "go  national". 

Press-on  towels  are  the  fastest  growing 
sector — by  perhaps  30  per  cent  a  year  at 
present.  And  it  is  chemists  who  have  been 
at  the  forefront  of  the  growth  because, 
whereas  they  account  overall  for  16  per 
cent  of  the  towel  market,  in  chemists  the 
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share  for  1974  was  33  per  cent — "and  the 
trend  is  still  upwards",  say  Molnlycke. 
Usership  appears  to  cross  the  social 
classes  (looped  towels  are  said  to  be 
rather  "down  market")  and  the  major 
purchasing  group  has  been  the  under  20's 
— though  the  sales  in  older  age  groups  are 
giving  manufacturers  an  expectation  of 
consumer  loyalty  to  the  type  for  the 
future.  Leading  brand  shares  in  chemists 
are  Libresse  (with  almost  half  the  sector's 
sales),  Panty  Pads  and  Kotex  Simplicity. 
But  new  products  are  coming  in  and  one 
of  the  latest  additions,  Mimosept  Comfort, 
is  already  claiming  a  10  per  cent  share 
(this  is  the  latest  figure,  issued  as  we  go  to 
press)  and  good  chemist  distribution. 

Lilia-White,  makers  of  Fastidia,  say  that 
mini-pad  sales  are  seasonal  with  the  peak 
during  the  warmer  months — May  to 
October.  The  product  is  sold  through 
chemists  and  Woolworths  and  there  are 
said  to  be  a  quarter-million  regular  users, 
producing  a  market  worth  £400,000.  In 
addition  to  non-menstrual  discharge,  mini- 
pads  are  also  being  used  by  older  incon- 
tinent women  and  by  both  sexes  for 
haemorrhoids. 

Tampons 

The  lion's  share  of  this  market  belongs 
to  Tampax — 70  per  cent  they  claim,  with 
chemists  still  the  main  outlet  despite 
strenuous  efforts  by  other  retailers.  There 
is  said  to  be  high  product  but  low  outlet 
loyalty  in  this  sector.  Lillets  take  almost 
all  of  the  rest  of  the  market  but  the 
makers,  Lilia-White,  claim  that  in  chem- 
ists their  share  was  just  over  40  per  cent 
in  1974.  "Lillets  is  the  only  tampon  to  be 
increasing  its  sales  through  chemists  and 
is  the  fastest  growing  of  all  sanitary  pro- 
lection  products,"  they  say  and  con- 
fidently predict  brand  leadership  in 
chemists  by  1977. 

But  one  manufacturer  not  involved  in 
Continued  on  p554 

This  Mimosept  Comfort  poster  represents 
a  breakthrough  in  sanitary  protection 
advertising — with  no  public  complaints 
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tampons  suggested  that  by  its  very 
stability  and  "two  brand"  situation,  this 
sector  is  easily  handled  by  all  types  of 
outlet  and  changes  in  outlet  share  are 
thus  a  reflection  of  shopping  habits.  Brand 
development  in  the  towel  market,  on  the 
other  hand,  has  created  the  kind  of  con- 
sumer awareness  that  demands  in-store 
choice  and  display. 

Tampons  are  popular  among  the 
young  and  Tampax  put  usage  in  the 
15-24  age  group  at  around  60  per  cent — 
"the  tendency  is  for  younger  girls  to  start 
with  tampons  and  stay  with  them.  Ten 
years  ago  they  would  have  started  with 
sanitary  towels  first."  Many  others  in  the 
industry  see  below  19  years  as  a  time  of 
experimentation  with  protection  methods, 
however,  and  it  is  significant  that  the 
self-seating  products  have  made  their 
greatest  impact,  taking  something  like  a 
third  of  the  towel  sector,  in  the  13-17  age 
group.  Robinsons  of  Chesterfield  say:  "In 
the  final  analysis,  what  matters  is  the 
degree  of  repeat  purchasing  achieved  by 
the  brand.  The  right  product  performance 
in  keeping  with  the  'promise'  is  the  key." 
Thus  Tampax  mention  their  continuous 
research  to  keep  the  product  up-to-date 
(it  was  first  introduced  30  years  ago)  in 
respect  of  materials  and  packaging — 
"changes  are  gradual  rather  than 
dramatic,"  they  say. 

Lillets  are  sold  in  three  absorbencies 
and  the  makers  report  a  trend  towards  the 
super  plus  version.  It  has  been  suggested 
that  the  tendency  is  for  women  using  the 
coil  contraceptive  to  require  greater 
absorbency  products.  The  1974  percentage 
ratios  for  Lillets  were  super  plus  23,  super 
43  9,  regular  33  1 . 

Advertising 

Until  the  advent  of  the  "new  generation" 
towels  in  1971,  it  was  tampons  that 
accounted  for  some  two-thirds  of  adver- 
tising expenditure.  But  the  picture  has 
changed  dramatically  and,  according  to 
Molnlycke,  the  balance  now  favours 
towels,  with  "new  generation"  brands  res- 
ponsible for  just  over  half  of  the  total 
towel  expenditure. 

Tampax  Ltd  spent  over  £450,000  in 
Press  and  below  the  line  advertising  last 
year  and  promise  a  "significant  increase" 
for  1975.  Below  the  line  support  is  in  the 
form  of  cost  reductions  to  stockists  rather 
than  "offers"  direct  to  the  consumer,  while 
the  advertising  is  full-colour  pages  in 
"every  magazine  with  a  worthwhile 
women's  readership." 

Lilia-White  spend  a  great  deal  of  their 
budget  below-the-line — the  "win  a  brighter 
home"  competition,  Harry  Wheatcroft 
rose  offer  and  a  trade  Ford  Escort  com- 
petition, for  example.  A  1974  advertising 
campaign  explained  to  the  consumer  the 
company's      comprehensive      range  of 


Exercise  is  your  daily  h  in 


Current  Tampax  advertising  stresses  the 
benefits  of  tampons 

sanitary  protection.  Panty  Pads  are 
featured  in  women's  magazine  advertising 
but  a  "bags  of  style"  offer  (p557)  now 
starting  will  give  reduced  prices  for  repeat 
purchase.  Dr  White's  is  included  in  the 
"Bonus  Money"  voucher  scheme  in  the 
Yorkshire  television  area  and,  during  1975, 
£165,000  is  being  spent  on  Lillets  to  show 
young  users  the  benefits  of  tampons  and 
established  tampon  users  the  advantages 
of  Lillets  over  other  brands.  There  is  also 
heavy  promotional  activity — sampling, 
price  offers,  couponing  and  on-pack  offers. 
Fastidia  is  being  offered  to  doctors  for 
patient-sampling  for  the  medical  uses  of 
the  product. 

Kimberly-Clark  are  spending  £350,000 
in  support  of  the  entire  Kotex  range  in 
1975,  involving  whole-page  colour  adver- 
tising in  women's  and  teenage  magazines. 

Molnlycke's  latest  Press  campaign  in 
the  Sun  and  News  of  the  World  is  offering 
either  full-  or  half-price  packs  of  Mimo- 
sept  Comfort  with  vouchers  which  are 
given  in  exchange  for  an  empty  pack  of 
any  looped  towel  brand.  This  stimulus  to 
trial  is  part  of  a  £500,000  advertising  and 
promotion  for  the  brand  this  year. 

Robinsons  have  a  national  promotion 
this  month  to  launch  their  Nikini  Pads 
20's  pack.  It  features  a  3p-off  flashed  pack 
and  there  is  a  complementary  20p-off  flash 
on  Nikini  briefs.  Trade  bonuses  are  avail- 
able and  a  major  consumer  -.•ampaign  in 
women's  magazines  is  planned  for  the 
Nikini  range.  A  spring  campaign  with 
full-colour  advertising  will  support  the 
new  Nikini  Panty  Towels. 

The  future 

Comments  on  future  trends  in  the  market 
have  been  received  from  several  manu- 
facturers. Kimberly-Clark  believe  1975 
could  be  the  first  year  ever  in  which 
chemists  account  for  less  than  half  of  all 
sanpro  sales  (Boots  had  about  28  per 
cent  and  other  chemists  about  24  per  cent 
in  1974).  They  suggest  that  some  chemists 
do  not  appreciate  the  opportunities  in  a 
market  that  is  not  affected  by  ups  and 
downs  in  the  economy  and  is  heavily  sup- 
ported by  manufacturers'  advertising  and 
promotions.    K-C    research    shows  that 
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women  tend  to  shop  in  outlets  that 
"specialise"  in  sanpro  and  display  the 
biggest  selection — including  the  newer 
types. 

Robinsons  of  Chesterfield  have  similar 
advice  for  chemists,  suggesting  the  stock- 
ing of  the  complete  sanpro  range  to 
ensure  all  needs  are  catered  for,  adequate 
merchandising,  on-product  pricing  and 
ease  of  availability,  bearing  in  mind 
embarrassment  at  point  of  purchase. 

But  is  is  Molnlycke  who  make  the 
strongest  predictions.  First  they  expect  the 
market  to  increase  by  14  per  cent  a  year 
over  the  next  five  years  (allowing  for 
"normal"  inflation — not  the  current 
levels ).  Grocers,  they  say,  will  take  1  per 
cent  more  share  each  year  at  the  expense 
of  "other"  outlets  but  that  independent 
chemists  and  Boots  together  will  maintain 
their  over-50  per  cent  share.  And  for 
those  chemists  wondering  where  all  the 
extra  storage  space  is  coming  from  they 
say:  "With  the  proliferation  of  brands  and 
the  increasing  economic  pressures  on 
stockability,  we  anticipate  the  need  for 
trade  rationalisation  over  the  next  few 
years.  Four  or  five  brands  will  account  for 
90  per  cent  of  the  market  within  the  next 
few  years — the  difference  will  be  that 
traditional  looped  towels  will  be  among 
the  10  per  cent  outsiders." 

Current  market  activity  suggests  that  no 
ground  will  be  won  or  lost  without  a  fight, 
however,  and  that  usually  augurs  well  for 
chemists'  sales — provided  they  keep 
abreast  of  the  trends  and  leave  the 
multiple  grocers  to  ponder  which  way  the 
mass  market  will  swing. 

Is  advertising  the 
key  in  Europe? 

Molnlycke,  whose  name  has  been  asso- 
ciated with  "new  generation '  towels — 
Libresse  and  Mimosept  Comfort — in  the 
UK,  also  claim  to  be  overall  sanpro  mar- 
ket leaders  in  northern  Europe  and  have, 
therefore,  wide  experience  of  continental 
trends.  Bernard  Gunther,  one  of  the  UK 
product  managers,  told  C&D  that  the 
swing  towards  self-seating  products  has 
been  greatest  in  countries  where  the  com- 
pany has  traditional  dominance.  Else- 
where a  more  conservative  picture 
emerges  which  tends  to  be  reflected  in 
advertising,  packaging  and  display. 

Mr  Gunther  goes  on:  "At  the  moment 
Scandinavia  and  Britain  lead  Europe  in 
frank,  hard  hitting  advertising  which  treats 
menstruation  and  sanitary  protection  as  a 
natural  and  unembarrassing  fact  of  life.  In 
Britain,  the  breakaway  from  the  tradition- 
ally coy  approach  came  with  the  launch 
of  Libresse  and  the  startlingly  frank  (at 
the  time!)  "Women's  liberation"  advertise- 
ment which  for  the  first  time  in  this 
country's  history  showed  a  towel  in 
position. 

"Nowadays  the  UK  takes  frankness  for 
granted;  but  we  are  still  behind  Scan- 
dinavia in  what  is  considered  acceptable 
to  the  consumer.  In  Sweden,  for  instance, 
a  campaign  for  Mimosept  Comfort  gave  a 
visual  demonstration  of  the  amount  of 
liquid  the  towel  absorbs — an  approach 
the  British  public  isn't  ready  for. 

Continued  on  p556 
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Tonight 710,000 women  will  be 
switched  on  toTampax  tampons 


For  the  first  timejampax  tampons  are 
being  advertised  on  Radio  Luxembourg 
and  the  message  will  be  getting  through 
to  710,000  women  up  to 
4  times  a  night  6  nights  a  week. 
That's  in  addition  to  the  massive  colour 
and  monotone  advertising  campaign 

in  women's  magazines. 
So  make  sure  you  give  plenty  of  display 
to  Tampax  tampons.They're  the  only 
tampons  being  advertised  on 
Radio  Luxembourg. 
Cash  in  on  extra  sales  of  the  brand  leader 
Tampax  tampons. 


TAMPAX 


The  internal  protection  more  women  trust 


Tampax  is  the  registered  trade  mark  of  Tampax  Limited,  Havant,  Hampshire  P09  5DG  Telephone:  Ha vant  74141  (STD:  070-12) 
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How  Mblnlycke  see  trends  in  some  European  markets 
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"Television  advertising  is  another  in- 
teresting factor.  Of  those  countries  in 
which  we  operate  direct  and  not  through 
licensees,  Britain,  France,  Belgium  and 
Switzerland  are  the  only  ones  which  pro- 
hibit television  advertising.  This  year  has 
seen  the  breakthrough  in  Holland  —where 
Molnlycke  has  been  the  first  to  produce 
a  campaign  for  Libresse  and  Mimosept 
Comfort  for  television  viewers. 

"In  this  country  there  was  a  limited 
trial  run  on  television  for  Lillets  in  1972. 
The  IBA  forbade  further  sanpro  television 
advertising  and  discontinued  the  Lillets 
campaign  on  the  basis  of  complaints  re- 
ceived from  viewers  and  consumer  pro- 
tection organisations;  and  at  present  still 
refuses   to   consider  the   subject  further. 

Demand  grows  for 
portable  cleansers 

Water,  unlike  soap,  is  a  relatively  incon- 
venient and  non-portable  commodity,  but 
it  is  only  in  recent  years  that  products 
have  become  available  to  replace  both 
soap  and  water — and  do  an  efficient  clean- 
ing job.  Airlines,  hotels  and  restaurants, 
where  it's  not  always  convenient  to  go 
off  in  search  of  soap  and  water  to  wash, 
were  among  the  first  to  provide  their 
customers  with  moisturised  tissues  in 
sachets.  The  use  of  these  "courtesy"  pro- 
ducts, intended  to  both  clean  and  freshen 
the  user,  spread  through  Europe  and 
gained  highest  usage  levels  in  the  ultra- 
hygiene-conscious  Scandinavian  countries. 
The  UK  market  has  seen  swift  expan- 


Point-of-sale  material  for  new  Banish 


shampoo  (see  also  p560) 


However,  a  recent  independent  research 
(Mintel)  report  indicates  that  perhaps  san- 
pro advertising  on  UK  television  screens 
may  not  be  all  that  far  distant  in  time — 
and  certainly  the  climate  regarding  the 
subject  of  sanitary  protection  has  changed 
remarkably  since  Libresse  showed  the 
way! 

"Compare  the  coy  and  cautious  adver- 
tising of  early  1971  with  the  current 
Mimosept  Comfort  campaign,  for  instance. 
Who  could  then  have  predicted  that  within 
31  years,  the  UK  consumer,  far  from 


sion,  albeit  considerably  behind  the 
development  rates  seen  in  some  European 
countries  and  of  course  markets  in 
tropical  climates  like  Brazil.  Much  of  the 
success  is  attributable  to  purchases  of  con- 
venience, essentially  as  replacement  for 
soap  and  water.  But  as  the  market  de- 
velops other  factors  are  emerging — many 
of  the  specialist  products  available  offer  a 
better  in-use  and  end-result  performance 
that  soap  and  water,  eg  dirty  hand 
products  which  remove  oil  and  grime. 

It  was  with  this  trend  in  mind  that 
Nicholas  Laboratories  introduced  their 
Savett  range  in   1974  and  included,  in 


The  footspray  market  has  grown  rapidly 
since  1970  when  the  total  units  sold  was 
just  over  lm  to  1974  with  unit  sales  of 
51m.  The  interest  of  Optrex  Ltd,  Wads- 
worth  Road,  Greenford,  Middlesex  UB6 
7JW,  dates  back  to  1972  and  since  that 
time  an  extensive  market  research  pro- 
gramme has  been  carried  out  amongst 
consumers  in  order  to  identify  the  exact 
qualities  the  regular  foot  spray  user  seeks. 
The  research  revealed  that  consumer  needs 
were  not  being  met  by  products  presently 
available  so  Optrex,  following  closely  the 
requirements  highlighted  by  the  research, 
formulated  their  new  product,  In  Step. 

In  Step  has  bactericidal,  anti-perspirant, 
and  fungicidal  properties  and  has  been 
formulated  to  give  12-hour  protection 
from  foot  odour.  Bacteriological  studies 
conducted  by  a  consultant  bacteriologist 
showed  that  the  bacteria  colonies  were 
markedly  reduced  12  hours  after  spraying. 
In  Step  is  quick  drying,  non-greasy  and 
can  be  sprayed  through  tights  and  socks. 
A  "unisex"  perfume  was  chosen  for  the 
product,  which  is  to  be  directed  at  the 
family. 

In  Step  will  receive  the  biggest  launch 
ever  for  a  foot  deodorant.  £200,000  is 
being  spent  on  a  national  television  cam- 


being  offended,  would  take  a  real  interest 
in  a  visual  comparison  of  sanitary  towels 
in  close-up — as  our  research  informs  us 
she  does?  Or  that  the  British  consumer 
would  accept  poster  advertising  for  a 
a  sanitary  towel — as  in  our  current 
Mimosept  Comfort  campaign?" 

Molnlycke  have  received  no  complaints 
about  their  campaigns  and  with  obvious 
consumer  acceptance  of  their  products, 
new  testing  of  the  limits  of  advertising 
inhibitions  is  likely  to  follow  from  others 
in  the  industry. 


addition  to  freshen-up  and  clean-up 
tissues,  Savett  toilet  for  use  after  toilet- 
paper  and  Savett  intimate  for  cleansing 
the  genital  area  in  both  sexes.  The  range 
is  exclusive  to  chemists  and  is  said  to  be 
creating  a  high  level  of  consumer  in- 
terest— sampling  through  Woman  and 
Home  elicited  50,000  replies  and  the  com- 
pany receives  many  letters  asking  where 
the  product  is  available  as  a  result  of 
some  very  "to  the  point"  advertising. 
Currently,  toilet  and  clean-up  tissues  are 
ahead  of  the  other  two  in  sales,  but  the 
summer  is  expected  to  give  more  emphasis 
to  the  freshen-up  product. 


paign  starting  May  5  and  there  will  also 
be  back-up  in  women's  magazines  She, 
Nova,  Vogue,  19,  Cosmopolitan,  Annabel, 
Honey  and  Over  21.  The  campaign  will 
major  around  the  claim  that  In  Step  gives 
12-hour  protection  from  foot  odour. 


New  entry  to  footspray  market 
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Dr.  White's  announce: 
Bags  of  support  for  Panty  Pads.. 
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and  a  very  special  offer  that 
means  bags  of  extra  sales. 


Bags  of  advertising!  £200.000  this  year  in  eye-catching  full  colour 
pages  in  all  the  women's  and  teenage  magazines  that  matter. 

A  big,  exciting  campaign  that  will  send  Panty  Pads  sales 
rocketing...  Panty  Pads  already  account  for  21%  of  all  loopless  towels 
sold... are  already  growing  at  a  fantastic  45%  per  annum! 

And  only  Panty  Pads  offer  a  choice  of  loopless 
towel  sizes-Regular  and  Super. 

Bags  of  style!  A  special  offer  that 
really  is  special . . .  this  pretty-practical 
denim  bag,  featured  on  1,200,000  Panty 
Pads  packs.  For  only  £1.59  plus  1  proof 
of  purchase. 

And  20p  off!  Everyone  sending  two 
proofs  of  purchase  receives  a  valuable  20p 
off-next-purchase  coupon,  too. 

Get  ready  for  the  Panty  Pads  rush.  Order  now 
and  those  extra  sales  are  in  the  bag. 


DrWhitefc 

Paetyf^k 
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opKTnch  the  biggest 
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RADOX 
£9,000* 


GERMOLENE 
£23,000* 


COOL  FOOT 
£31,000* 


FOOTGUARD 
£46,000* 


SCHOLL 
£142,000* 


^MEAL  Expenditure  figures  - 1974 
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STEP 
£223,000 


THE  BIGGEST 
LAUNCH  EVER  FOR  A 
FOOT  DEODORANT! 

In-Step  is  the  first  foot  spray 
deodorant  formulated  to  give  12-hour 
protection  from  foot  odour. 

In-Step  is  both  deodorant  and  anti- 
perspirant.  And  New  In-Step  will  be 
launched  on  May  5th,  with  the  biggest 
promotion  any  foot  deodorant  ever  had! 
Over  £220,000  on  National  TV  Campaign, 
National  Press  Campaign  in  Women's 
magazines  appealing  heavily  to  younger 
age  groups,  eye-catching  and  effective 
point-of-sale  displays,  and  memorable 
pack  design. 

In-Step  already  has  the  sweet  smell 
of  success  about  it,  so  don't  be  caught 
on  the  hop.  Take  advantage  of  our 
special  introductory  bonus  offer-and 
order  In-Step  today. 

OPTREX  LIMITED 

Greenford,  Middlesex. 
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Head  lice:  why  new  treatments  are 
needed  for  an  old  problem 


by  William  Bromwich,  marketing 
manager,  Jeyes  UK  Ltd 

The  problems  of  Pediculus  humanus 
capitis — head  lice — are  today  graver  than 
is  generally  appreciated,  for  two  basic 
reasons.  First,  and  most  important,  labor- 
atory indications  are  that  head  lice  may 
be  carriers  of  typhus.  Secondly,  there  is 
the  situation  whereby  previously  accepted 
forms  of  treatment  for  this  complaint  are 
no  longer  efficacious. 

To  be  specific,  the  indications  are  that 
insecticides  of  the  DDT  or  BHC  type, 
which  were  initially  very  successful,  are 
resisted  by  a  relatively  new  strain  of  louse 
— "super  lice" — and  consequently  the 
patients  using  old  remedies  find  them 
ineffective. 

Having  made  these  points  the  next  con- 
sideration is,  of  course,  an  attempt  to 
define  the  size  of  the  problem.  Here  there 
is  a  difficulty:  published  data  for  com- 
plaints of  this  type  are  frequently  very 
inaccurate.  Nor  is  this  surprising.  On  the 
one  hand  there  is  a  stigma  about  the 
problem — people  get  annoyed  at  any  sug- 
gestion that  their  children  have  head  lice, 
and  many  cases  are  treated  privately.  On 
the  other,  there  are  those  who  are  not 
positively  aware  of,  or  who  have  learned 
to  live  with  the  problem. 

However,  the  figures  that  are  quoted 
clearly  indicate  that  it  is  a  serious  problem 
and,  worse,  that  it  is  growing.  In  one 
Stationery  Office  publication  the  number 
of  schoolchildren  established  as  being 
infested  with  head  lice  in  one  year  was 
223,000.  Again,  official  statistics  indicate 
that  the  incidence  of  infestation  increased 
from  one  in  40  schoolchildren  to  one  in 
34  in  12  months. 

A  more  thorough  inspection  and  report 
carried  out  some  time  ago  in  the  Teesside 
area  indicated  much  more  dramatic 
figures,  in  fact  that  one  in  seven  of  junior 
schoolchildren,  rising  to  one  in  four  male 
senior  pupils  were  infested  with  head  lice. 
A  similar  survey  in  the  Southampton  area 
showed  an  increase  of  59  cases  in  one 
year  to  more  than  300  in  a  year  five  years 
later:  a  five-fold  increase.  It  should  be 
added,  however,  that  with  some  38,000 
children  in  the  city,  the  incidence  was 
remarkably  low  there. 

Projections  difficult 

Clearly  it  is  difficult  to  attempt  to 
project  accurate  national  figures.  Suffice  it 
to  say  there  are  approximately  3 -8m 
households  with  children  between  five  and 
15,  the  bracket  most  likely  to  contain  the 
highest  level  of  infestation,  and  there  are 
some  6m  children  involved.  At  an  incid- 
ence as  low  as  2  per  cent,  the  number  of 


schoolchildren  alone  infested  with  lice  at 
any  one  time  would  therefore  be  120,000. 

But  the  problem  is  not,  of  course,  con- 
fined to  children.  Here  it  is  perhaps  signi- 
ficant that  we  have  been  formally  ap- 
proached by  hairdressers  asking  for  advice 
and  assistance  in  regard  to  the  best  way  of 
coping  with  customers  who  come  into 
their  salons  with  their  hair  infested  with 
head  lice. 

How  has  this  situation  arisen  or,  rather, 
why  has  the  incidence  of  head  lice 
increased  so  alarmingly?  Obviously  the 
development  of  the  strain  of  super  lice 
resistant  to  previously  successful  treat- 
ments is  one  cause.  Another  is  social  con- 
ditions of  overcrowding,  not  only  in  terms 
of  housing,  but  also  in  travelling.  Then 
there  are  the  long  hair  styles  affected  by 
younger  people  today.  In  this  connection 
time  was  when  girls  were  more  susceptible 
to  head  lice,  but  today  boys  are  catching 
(or  have  caught)  up.  So  much  for  the 
problem,  ill-defined  though  it  is. 

New  treatment 

To  counter  it,  the  new  strain  of  head 
lice  have  to  be  killed — they  cannot  just  be 
washed  out.  To  this  end  Jeyes  invested  a 
considerable  sum  on  research  to  find  a 
solution  and,  in  particular,  on  determining 
the  efficacy  of  carbaryl  in  providing  an 
effective  treatment  against  all  known 
strains  of  lice. 

The  result  was  the  formulation  of  new 
Suleo  specifically  to  eradicate  and  prevent 
head  pest  infestation.  The  product  is  a 
pleasantly-perfumed  cream  shampoo  con- 
taining 0  55  per  cent  w/w  carbaryl  for 
killing  head  lice,  combined  with  a  highly 
efficient  cleaning  and  hair  conditioning 
action.  This  product  kills  both  lice  and 
their  larvae,  even  those  resistant  to  DDT 
and  BHC,  and  also  gives  a  lasting  protec- 
tion against  re-infection. 

Field  trials  on  the  use  of  carbaryl  were 
carried  out  by  Mr  J.  H.  Maunder  and  Mr 
J  M.  Cockburn  of  the  London  School  for 
Hygiene  and  Tropical  Medicine  with  the 
co-operation  of  the  medical  officers  of 
health  of  the  London  Borough  of  New- 
ham  and  the  County  Borough  of  Teesside. 
The  preliminary  results  were  satisfactory 
insofar  as  they  indicated  that  the  carbaryl 
shampoo  was  more  effective  than  the  pre- 
viously used  lotion.  To  be  specific,  with 
an  initial  sample  of  59  children  treated 
with  carbaryl  shampoo,  the  results  showed 
complete  success  in  all  but  two  cases  at 
the  inspection  on  the  day  after  treatment. 
Since  the  previous  lotion  had  a  10  per 
cent  failure  in  similar  tests,  the  success  of 
the  carbaryl  product  was  regarded  as 
encouraging. 

The  residual  effect  of  the  shampoo  was 
also    regarded   as   noteworthy.    On  this 


point  after  a  month  only  10  per  cent  of 
patients  treated  with  the  carbaryl  shampoo  \ 
were  re-infected,  as  against  28  per  cent  in 
previous  trials  with  another  lotion. 

With  regard  to  the  usage  of  Suleo,  the 
bottle  has  to  be  well  shaken  and,  having 
wet  the  hair  thoroughly,  one  tablespoon 
of  the  shampoo  is  massaged  into  the  hair. 
It  should  then  be  left  for  at  least  five 
minutes,  then  worked  up  into  a  lather, 
rinsed  off,  and  then  the  hair  is  combed 
out  with  a  small-toothed  comb  before 
drying.  The  result  of  treatment  is  to  elim- 
inate all  lice  and  other  infestations  and  to 
give  the  hair  and  scalp  a  degree  of 
positive  protection  against  re-infestation. 
In  particular  this  lasting  protection  will 
kill  young  lice  as  they  emerge  from  their 
larvae  which  are  found  adhering  to  the 
hair  filament  close  to  the  scalp. 

An  additional  point  of  relevance  to  the 
pharmacist  is  the  speed  of  action  of  the 
product.  In  the  laboratory  carbaryl  has 
been  shown  to  be  the  fastest-acting  insecti- 
cide against  lice — it  is  effective  within  30 
seconds. 

From  this  brief  review  it  will  be  appre- 
ciated that  we  regard  Suleo  as  a  major 
contribution  towards  combatting  the 
whole  problem  of  head  lice.  It  is,  more- 
over, one  we  are  anxious  the  pharmacist 
should  be  aware  of.  The  reason  is  that 
next  to  the  doctor  the  pharmacist's  word 
is  taken  as  "gospel",  and  with  this  par- 
ticular complaint  there  is  no  doubt  that 
many  concerned  with  the  stigma  of  "being 
lousy"  will  seek  their  local  chemist's 
advice. 

From  a  marketing  standpoint,  of  course, 
the  potential  of  Suleo  must  be  unsure. 
After  all,  if  it  is  widely  used  the  problem 
will  be  eliminated.  However  we  are  pre- 
pared to  be  philosophical  about  this 
because  overall  health  is  our  business. 

Malathion— in 
shampoo  form 

Prioderm  cream  shampoo,  recently  laun- 
ched nationally  by  Napp  Laboratories 
Ltd  (C&D  March  29)  contains  malathion 
1  per  cent  and  complements  the  already 
widely  used  Prioderm  lotion  for  the  effec- 
tive treatment  of  head  lice  infestation.  It 
can  also  be  used  for  the  treatment  of 
pubic  lice. 

The  London  School  of  Hygiene  and 
Tropical  Medicine  were  instrumental  in 
the  formulation  and  marketing  of  a  pro- 
duct containing  malathion.  It  was  their 
research  which  discovered  the  advantages 
of  using  malathion  to  kill  the  head  louse, 
and    their    close    working    with  Priory 
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Top  picture:  the  head  louse,  Pediculus 
capitis,  magnified  55  times.  Below:  the 
head  louse  egg  case  magnified  100 
times.  Both  illustrations  courtesy  Napp 
Laboratories  Ltd 

Laboratories  Ltd  (now  a  member  of  Napp 
Pharmaceutical  Group)  led  to  the  market- 
ing of  Prioderm  lotion  in  1971. 

Malathion  is  an  organo-phosphorous 
compound,  with  rapid  pediculocidal  and 
ovicidal  properties,  killing  both  the  louse 
and  its  eggs  within  seconds.  This  is  its 
main  advantage  over  carbaryl,  gamma 
BHC  and  DDT,  which  are  not  ovicidal 
and  allow  the  lice  to  re-emerge,  say  Napp. 
It  has  been  shown  to  have  a  residual 
effect  on  the  hair  lasting  for  up  to  six 
weeks.  This  is  achieved  by  the  binding 
ability  of  malathion  with  the  cysteine 
present  in  hair  protein,  so  preventing 
re-infestation.  Malathion  presents  no  prob- 
lems with  toxicity.  Compared  with  other 
insecticides,  its  oral  toxicity  is  20  times 
less  than  gamma  BHC  and  DDT,  and 
eight  times  less  than  carbaryl.  It  is  also 
said  to  be  less  toxic  dermally. 

Napp  say  that  Prioderm  lotion  is  the 
product  of  choice  in  most  local  health 
authorities;  so  far,  no  resistance  to  mala- 
thion has  been  encountered,  and  if  the 
product  is  used  sensibly,  resistance  should 
not  become  a  problem  for  many  years. 

The  new  cream  shampoo  formulation 
for  eradication  of  head  lice  has  been 
requested  specially  by  health  personnel, 
because  of  the  ease  of  application  and 
usage  of  a  shampoo. 


Deodorants: 
questions 
they  ask 


Evelyn  Douglas  runs  the  consumer 
advisory  bureau  at  Gillette,  who  market 
Right  Guard,  the  family  deodorant-anti- 
perspirant  product,  and  Feel  Free.  From 
this  experience  she  illustrates  the  sort  of 
questions  that  the  pharmacist  or  his 
assistants  may  be  asked  about  perspiration 
problems  and  deodorant-antiperspirant 
products. 

What  is  the  cause  of  underarm  wetness 
and  odour?  Wetness  arises  from  eccrine 
sweat  which  is  bland  and  odourless  when 
exuded  and  on  a  clean  body  remains  so. 
Odour  comes  from  apocrine  sweat  which 
is  thicker  in  consistency  and  although 
largely  composed  of  water,  also  contains 
fatty  acids,  urea,  ammonia  and  salt.  It  is 
again  odourless  at  first  but  bacterial 
decomposition  produces  the  characteristic 
smell.  Another  cause  for  underarm  odour 
is  the  fact  that  there  is  no  free  circulation 
of  air  under  the  armpit  even  when  the 
body  is  unclothed. 

How  are  "extra  long-lasting"  antiperspir- 
ants  different?  Most  antiperspirants  on  the 
market  use  the  same  type  of  proven  and 
safe  active  agent,  aluminium  salts.  They 
may  also  contain  a  bactericide.  Some 
brands,  which  have  been  on  the  market 
for  several  years,  rely  on  a  much  larger 
quantity  of  aluminium  salts  for  their 
effect.  However,  a  new  ingredient,  zirconyl 
hydroxychloride  (which  is  under  review 
from  the  long-term  safety  point  of  view 
by  the  FDA  in  the  USA  at  the  present 
time)  is  the  active  ingredient  in  an  "extra 


dry"  aerosol  antiperspirant,  recently  intro- 
duced in  Britain. 

Why  do  some  antiperspirants  work  for 
some  people  and  not  others?  No  two 
people  are  the  same  and,  although  similar, 
no  two  brands  are  identical — it  is  a  matter 
of  finding  the  right  one.  Garments  may 
have  an  influence:  loose  fitting  ones  in 
natural  fibres  will  allow  the  sweat  to 
disperse  more  readily.  Antiperspirants 
applied  to  clean,  hair-free  underarms 
stand  the  best  chance  of  being  effective. 

Can  products  be  applied  immediately  after 
removing  underarm  hair?  After  shaving 
or  using  a  hair  removing  cream  it  is 
always  best  to  wait  a  while,  overnight  if 
possible,  before  using  an  antiperspirant. 
But  dry  powder  spray  products  like  Feel 
Free  are  soft  and  soothing,  and  most 
women  can  use  them  straight  after  shaving 
without  any  sting. 

Are  the  products  suitable  for  people  with 
extra  sensitive  skins?  Such  customers 
should  choose  unperfumed  products  if 
possible.  They  would  also  be  wise  to 
always  wait  a  full  24  hours  after  shaving 
or  depilating  underarms  before  applying 
an  antiperspirant  or  deodorant — even  the 
dry  powder  type. 

How  can  I  remove  perspiration  stains 
from  garments?  Perspiration  stains  can 
largely  be  avoided  by  the  regular  use  of 
an  antiperspirant  but  it  is  also  necessary 
to  wash  thoroughly  under  the  arms  before 
re-applying  it  because  a  build-up  of  anti- 
perspirant can  cause  garment  staining. 
However,  correct  laundering  usually 
removes  the  mark  completely.  Soaking 
with  a  biological  washing  powder  over- 
night is  often  the  answer  to  stains  which 
have  resisted  machine  washing. 
Can  an  antiperspirant  help  prevent  foot 
perspiration  in  summer?  Feet  need  special 
attention  because  they  naturally  perspire 
profusely — and  they  are  enclosed  most  of 
the  time.  Frequent  washing  of  feet  and 
stockings,  tights  and  socks  is  important, 
but  it  also  helps  to  spray  the  feet  and 
insides  of  shoes  and  stockings  with  an 
aerosol  foot  deodorant  powder  like  Foot 
Guard.  A  spray  inside  sports  shoes  and 
football  boots  also  helps  keep  them  fresh. 


A  market  of  rapid  growth . . . 


Although  the  deodorant  -  antiperspirant 
market,  like  sanitary  protection,  may  be 
divided  into  many  product  categories,  all 
in  the  industry  are  agreed  that  it  is  show- 
ing remarkable  and  rapid  growth  overall 
— especially  in  the  latest  available  figures 
comparing  the  first  two  months  of  1975 
with  the  same  period  a  year  earlier. 

Aerosols  account  for  over  three-quarters 
of  the  total  market  but  it  is  roll-ons  that 
have  provided  the  greatest  leap  forward 
this  year,  with  an  increase  of  more  than 
1 1  per  cent  in  volume  terms — and  as  much 
as  21  per  cent  in  value.  Significantly  it  is 
a  roll-on — Mum — that  sells  more  units 
than  any  other  single  product  in  the 
market.  In  chemists  it  has  a  unit  share  of 
14  per  cent  and  the  makers,  Bristol-Myers, 
say  that  with  the  9  per  cent  share  of  their 
aerosol  Fresh  &  Dry  they  have  the  highest 
market  proportion  of  any  manufacturer. 
The  relaunch  story  that  has  helped  them 


to  this  position  was  recently  recorded  in 
C&D  (March  1,  p291). 

Despite  the  roll-on's  recent  outstanding 
success,  Bristol-Myers  are  reluctant  to 
proclaim  a  trend,  however,  and  in  fact  it 
was  the  aerosol  which  showed  greater 
strength  in  the  1974  :  1973  comparisons, 
being  about  half-a-point  ahead  of  the 
roll-on's  3  per  cent  growth  in  unit  terms. 
But  in  value  the  lead  was  much  more 
significant — 11  per  cent  up  for  aerosols 
against  something  over  2  per  cent  for 
roll-ons.  Johnson  Wax,  makers  of  Us,  say 
that  since  1972  the  aerosol  sector  is  up  by 
51  per  cent  sterling  and  33  per  cent  units, 
against  total  market  figures  of  plus  35  per 
cent  and  plus  21  per  cent  respectively. 
Putting  it  in  direct  figure  terms,  Beecham 
say  that  the  total  market  RSP  value  has 
risen  from  £8m  in  1967  to  £29m  now — 
and  predict  it  will  reach  £40m  by  1977, 
Continued  on  p563 
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Mum+Fresh&Dry 
=  Market  Leaders 


Your  customers  buy  more  Mum  and  Fresh  &  Dry  than  any  other 
company's  range  of  anti-perspirant  deodorants.  An  independent 
Chemist  audit*  shows  that  Bristol-Myers  account  for  23%  of  all 
consumer  sales.  Mum  is  outright  brand  leader  with  a  unit 
share  of  14%;  Fresh  &  Dry  accounts  for  a  further  9%. 
The  figures  speak  for  themselves. 
Follow  the  market  leaders.  Stock  Bristol-Myers'  Mum  and 
Fresh  &  Dry  and  watch  your  profits  grow. 

*Stats  M.R.  Chemist  Audit. 
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with  chemists  accounting  for  the  greater 
part  of  sales. 

However,  in  times  of  such  rapid 
inflation,  volume  sales  may  be  a  better 
guide  than  value.  Overall,  volume  was  up 
only  1  per  cent  between  1973  and  1974, 
but  1974-75  ratios  look  much  more 
promising  with  perhaps  more  than  5  per 
cent  growth.  Independent  surveys  also 
show  that  squeeze  packs,  etc  are  growing 
along  with  the  rest  of  the  market  and  that 
there  is  a  swing  to  larger  sizes — which 
now  account  for  up  to  40  per  cent  of 
sterling  value  in  aerosol  brands. 

Johnson  Wax  have  this  month  announced 
that  their  Us  antiperspirant  has  just 
become  number  two  in  the  £16  8m  aerosol 
sector  of  the  market  with  an  116  per  cent 
share.  And  following  overwhelming  suc- 
cess of  a  previous  similar  scheme,  when 
consumer  uptake  was  almost  twice  that 
anticipated,  the  brand  has  launched  its 
biggest  ever  on-pack  promotion.  Designed 
to  appeal  to  the  younger  age  groups,  the 
promotion  gives  each  consumer  two 
opportunities.  Each  of  14m  wrap-round 
labels  from  an  antiperspirant  or  spray  talc 
can  is  an  entry  form  for  a  major  com- 
petition and  in  addition,  three  labels  can 
be  exchanged  for  a  free  Us  12-track 
"chart  busters"  LP  record  of  the  top  hits 
of  1974.  First  prize  in  the  competition  is 
a  two-week  all  expenses  paid  trip  for  two 
to  Los  Angeles,  where  a  visit  will  be  made 
to  the  "Sound  City"  studios,  and  there  are 
500  consolation  prizes  of  transistor  radios. 
Competitors  are  asked  to  pair  up  photo- 
graphs of  six  LP  record  sleeves  with  the 
correct  titles  from  a  list  supplied  and 
complete  a  tie-breaker.  Closing  date  for 
both  competition  and  offer  is  September  30. 

The  1975  advertising  budget  for  Us 
products  is  £500,000  and  the  "Sound  City" 
promotion  will  be  supported  by  national 
television  advertising  in  three-  and  four- 
week  bursts  throughout  its  duration. 

Market  polarisation 

As  demand  grows,  Beecham  Toiletries 
believe  the  market  will  continue  to 
polarise  into  the  two  distinct  segments — 
feminine  brands  for  use  by  the  woman 
alone  and  "unisex"  brands  for  the  woman 
and  her  family,  especially  her  husband. 
Appearance  and  perfume  must  be  com- 
pletely acceptable  to  both  men  and  women 
in  the  latter  category,  of  course.  The  com- 
pany suggest  that  Body  Mist  is  one  of  the 
few  products  with  a  really  clearcut  image 
amongst  consumers  and  this  has  enabled 
it  to  dominate  the  feminine  sector.  The 
relaunch  in  January  1974  has  strengthened 
this  ultra-feminine  appeal  with  the  "new 
special  dry"  formula,  new  light  fragrances 
and  attractive  new  packaging. 

Beecham  claim  their  marketing  success 
is  based  on  an  ability  to  match  products 


exactly  to  the  needs  of  the  market  and  to 
adapt  quickly  to  predicted  consumer 
trends.  Cool,  their  other  deodorant  brand, 
is  said  to  be  producing  encouraging  sales 
figures  at  the  moment,  following  relaunch 
last  May.  A  deodorant  usage  and  attitude 
study  had  highlighted  the  major  consumer 
requirement  of  a  unisex  brand — effective- 
ness of  the  antiperspirant-deodorant  for- 
mulation. It  also  identified  the  clear 
requirements  of  two  types  of  deodorant 
users — moderate  perspirers  and  heavy 
perspirers — and  led  to  the  development  of 
two  variants:  Cool  active  antiperspirant 
(offering  improved  effectiveness  for  normal 
perspirers)  and  Cool  dry  powder  antipers- 
pirant (offering  extra  absorbency). 

Both  Body  Mist  and  Cool  have  built  up 
strong  consumer  loyalties  and  their  growth 
records  compare  favourably  with  overall 
market  performance,  say  Beecham. 

£2im  campaign 

Bristol-Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Slough  SI  3  6EB, 
are  running  an  advertising  and  promo- 
tional campaign  worth  £2|m  for  Fresh  & 
Dry.  The  campaign  includes  a  national 
television  campaign  featuring  the  "You 
know  how  good  it  feels"  commercial  and 
to  give  greater  emphasis  to  roll-ons,  the 
makers  are  promoting  the  28-cc  roll-ons  at 
half-price. 


Intimate  deodorants 


Sales  buoyant 

Sales  of  Femfresh  and  Elle,  the  two 
intimate  deodorants  manufactured  by 
Crookes  Anestan  Ltd,  Nottingham  NG2 
3AA,  are  still  buoyant  and  the  latest  inde- 
pendent trade  audit  shows  an  improving 
trend  in  the  market,  say  the  company. 
Femfresh,  the  brand  leader,  now  accounts 
for  half  the  total  sales  through  indepen- 
dent chemists,  while  Elle  continues  to  be 
the  only  brand  specifically  aimed  at  the 
growing  teenage  sector  of  the  market. 

More  than  80  per  cent  of  sachet  sales 
— which  represent  some  15  per  cent  of  all 
intimate  deodorants  sold — are  accounted 
for  by  Femfresh.  The  Femfresh  aerosol 
has  been  modified  to  give  a  softer,  finer 
spray  and  plans  for  the  coming  year 
include  promotions  and  trade  incentives. 

Briefs  offer 

During  1975  Bidex  spray  mist  feminine 
deodorant  will  continue  to  be  supported 
by  major  consumer  and  trade  promotional 
activity,  say  Richard  Hudnut  Ltd,  Chest- 
nut Avenue.  Eastleigh,  Hants  S05  3ZQ. 

From  this  month,  consumers  are  being 
offered  three  pairs  of  top-quality  ladies' 
bikini  briefs  for  £1  00  (inclusive  of  post 
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Bonus  backs  TV 

A  television  campaign  for  Mitchum  anti- 
perspirant in  the  London,  Southern,  Mid- 
land, North-east,  Yorkshire,  Scotland, 
Grampian,  Ulster  and  Channel  television 
areas  is  to  run  during  May  and  July.  The 
full-colour  commercial  features  a  girl 
gymnast  exercising  on  a  beam  and  has 
the  theme:  "Whoever  you  are,  whatever 
you  do  you  perspire  and  that  can  be  a 
problem". 

Mitchum  Thayer  are  offering  the  retailer 
three  trade  deals  this  summer.  The  first  is 
an  80-piece  gondola  holding  regular  and 
trial  sizes.  This  is  offered  to  the  trade  with 
a  15  per  cent  discount — £61  31--and  when 
sold  offers  £54  70  profit,  excluding  VAT. 

The  second  is  a  21 -piece  shelf  extender 
which  holds  Mitchum  sprays.  This  clamps 
on  to  existing  shelf  adding  to  the  amount 
of  shelf  area.  This  costs  £14  40  trade  and 
represents  £7  96  profit  after  VAT. 

The  third  is  a  37-piece  display  holding 
liquids,  cream  and  sprays.  There  are  six 
free  items  offered  and  it  costs  £31  91 
offering  £21  04  profit. 

Special  terms 

Body  Cool,  the  deodorant  and  antipers- 
pirant by  E.  C.  De  Witt  &  Co  Ltd,  Sey- 
mour Road,  London  E10  7LX,  is  available 
on  bonus  terms  until  May,  say  the  makers. 


and  packing)  and  proof  of  purchase  labels 
from  either  two  51-g  cans  or  one  140-g 
can.  The  briefs  come  in  the  three  delicate 
Bidex  "house"  colours  of  pink,  lilac  and 
yellow  and  the  offer  will  be  backed  by 
attractive  point  of  sale  material  which 
includes  showcards  and  shelf  barkers. 

New  packs 

Avlex  representatives  are  currently  intro- 
ducing Mimospray  intimate  deodorant  in 
newly-designed  180-g  packs  of  both  Fiere 
and  Jeune  perfumes.  They  are  pre-packed 
in  triangular  trays  of  six  aerosols,  in 
transit  outers  of  four  trays,  containing  a 
display  tray  backing  card  for  immediate 
in-store  merchandising.  The  consumer 
incentive  element  of  this  new  pack  launch 
is  a  free  50-g  Mimospray  travel  pack 
banded  to  every  180-g  aerosol.  Through- 
out the  launch  period,  high  profit  bonus 
terms  and  attractive  merchandising  aids 
are  available  from  representatives — details 
from  Avlex  Ltd.  Alderley  House,  Alderley 
Park,  Macclesfield,  Cheshire  SK10  4TF. 
The  company's  Footsy  dry  spray  powder 
aerosol  for  feet  and  footwear  is  also  on 
bonus  terms  at  present. 


Why  the  most 
effective  anti-perspirant 
is  the  most 
effective  for  you. 

❖  Mitchum  Anti-perspirant  has  three  times  the  active 
ingredients  of  all  other  popular  anti-perspirants 
which  makes  it  the  fastest  growing  product  of 
its  kind  on  the  market 

❖  It  is  being  promoted  with  full  colour  30  second 
TV.  commercials  running  simultaneously  in 
London,  Southern,  Midlands,  Tyne-Tees,  Yorkshire, 
Central  Scotland,  Grampian,  Ulster  and  Channel. 

❖  Big  Bonus  offer 
21  piece  Shelf  Extension  featuring  sprays 
Profit  £796 

❖  37  piece  Tray  featuring  liquids,  cream  and  spray 
Profit  £21.04 

❖  80  piece  Gondola  Display  featuring  Regular  and 
Trial  sprays-Profit  £54.70. 

Plus  Bonus  goods  on  open  stocks. 

Display  Mitchum.  and  make  new  profits  from 
anti-perspirant  in  1975. 

MlTCHUM-THfyER 

LONDON -NEW  YORK 
86  Brook  St.,  London  WiY  2BA. 


568    Chemist  &  Druggist 


26  April  1975 


Oraldene 

treatment  persists 
even  when 

you're  closed 
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-  /-30 
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Late  dispensing 


THIS6H0P 


A  half-minute  rinse  or  gargle  with  undiluted 
Oraldene  provides  immediate  relief  from  the 
soreness  and  discomfort  of  mouth  and  throat 
infections.  Yet  because  Oraldene's  anti-  Itoaldenef 
infective  ingredient,  hexetidine,  has  a  marked 
affinity  for  buccal  mucosa,  the  effect  of  a 
single  rinse  lasts  for  hours. 


Oraldene  contains  hexetidine  0.1  %  and  is  supplied  in  bottles  of  200  ml.  Further  information  on  Oraldene  and  on  the  'Opening  Hours'  sign 
pictured  above  is  available  from  William  R.  Warner  &  Co.  Ltd.,  Eastleigh,  Hants.  Tel.  Eastleigh  3131.  Oraldene  is  a  registered  trade  mark. 
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Pharmaceutical  Society  Statutory  Committee 


[Reprimand  follows  chlorodyne 
sale  filmed  for  TV 


A  Southsea  pharmacist  who  accused 
Southern  Television  of  conspiring  with  a 
known  drug  addict  to  obtain  six  bottles 
of  chlorodyne  was  severely  reprimanded 
by  the  Pharmaceutical  Society  Statutory 
Committee  last  week. 

The  Committee  had  investigated  allega- 
tions against  51 -year-old  Mr  James  Matt- 
hews, whose  pharmacy  in  Palmerston 
Road,  Southsea  was  chosen  in  May  1974 
by  Southern  Television  to  feature  in  a 
documentary  programme  about  chloro- 
dyne addiction.  A  young  addict  was  filmed 
coming  out  of  the  shop  carrying  six  large 
bottles  of  J.  Collis  Browne's  Compound 
in  his  arms. 

Mr  Jocelyn  Hill,  the  Society's  solicitor, 
isaid  that  normally  a  pharmacist  would  not 
sell  more  than  one  large  bottle  at  a  time. 
The  Society  complained  that  the  sale  was 
made  by  an  assistant  in  Mr  Matthews' 
;pharmacy  and  not  under  his  supervision. 
The  Society  alleged  that  an  investigation 
by  their  local  inspector  showed  that  Mr 
Matthews  had  no  knowledge  of  the  quan- 
tities of  chlorodyne  being  ordered  as  he 
left  this  to  his  assistant. 

Attempt  to  make  'scapegoat' 

In  November  1974,  Mr  Matthews  was 
convicted  at  Portsmouth  Magistrates 
Court  of  unlawfully  selling  J.  Collis 
Browne's  Compound  without  supervision 
by  a  pharmacist.  The  chairman,  Sir 
Gordon  Willmer  said:  "One  only  has  to 
ask  the  question  why  it  was  that  the  pur- 
chaser, apparently  with  the  backing  of 
Southern  Television,  picked  on  Mr  Matt- 
hews' shop  as  a  place  where  he  could 
readily  obtain  as  much  as  six  large  bottles. 
Why  did  the  television  company  pick  on 
Mr  Matthews'  shop  and  attempt  to  make 
him  the  scapegoat?" 

The  only  inference  one  could  draw  was 
that  there  must  have  been  people  in  the 
Portsmouth  area  who  knew  that  this  was 
a  place  where  large  bottles  of  the  com- 
pound could  be  obtained  without  too 
many  questions  being  asked.  The  Com- 
mittee was  by  no  means  unsatisfied  that 
there  was  not  a  considerable  and  "rather 
ugly"  background  to  this  case. 

Mr  Matthews,  who  qualified  in  1954, 
told  the  Committee  that  the  sale  of  the 
six  bottles  was  an  isolated  incident.  He 
had  not  at  any  time  intentionally  sold  any 
preparation  knowing  that  it  would  be 
deliberately  abused.  He  and  his  wife  were 
in  the  dispensary  at  the  time  with  the  door 
open.  The  first  that  he  knew  about  it  was 
when  he  heard  a  noise  coming  from  the 
shop.  Four  or  five  men  were  there  with 
lights  and  other  equipment  and  one  of 
them  started  to  question  him  as  to  why 
he  had  sold  six  bottles  of  Collis  Browne's 
Compound  to  a  known  drug  addict. 

He  said  that  he  refused  to  make  a  state- 


thing  they  wanted  to  know  about  drugs 
they  should  go  to  the  Pharmaceutical 
Society.  He  asked  them  to  leave. 

Five  minutes  later  three  men  returned 
and  asked  him  if  he  would  be  prepared 
to  take  part  in  a  television  programme. 
They  tried  to  draw  him  out  on  his  feelings 
on  the  use  of  Collis  Browne's  Compound 
and  he  once  again  referred  them  to  the 
Pharmaceutical  Society,  telling  them  to  go. 

Mr  Matthews  said:  "The  purchaser 
quite  cheerfully  entered  into  a  conspiracy 
with  Southern  Television — who  frankly  I 
feel  must  have  some  moral  responsibility 
in  this  matter — to  try  to  obtain  a  prepara- 
tion knowing  full  well  it  was  going  to  be 
abused." 

The  man  had  alleged  he  had  been 
coming  into  the  shop  for  about  a  month 
and  buying  two  bottles  a  day:  "Frankly, 
this  is  impossible.  I  might  have  missed 
him  on  this  one  occasion  but  I  couldn't 
possibly  have  missed  him  every  day,"  said 
Mr  Matthews. 

Mr  Eugene  Hunt,  a  Society  inspector, 
said  that  the  invoices  of  Mr  Matthews' 
wholesalers  showed  that  they  had  supplied 
him  with  149  small  bottles  and  650  large 
bottles  between  January  1  and  May  2 
1974. 

Mr  Matthews  was  surprised  and  said 
that  the  stock  was  ordered  by  a  woman 
assistant  by  telephone.  Because  of  the 
work  load  he  had  not  had  time  to  check 
his  invoices,  so  was  unaware  that  the 
compound  was  being  ordered  in  these 
quantities. 

In  the  late  summer  of  1973,  the  winter 
of  1974  and  even  now  there  was  an  out- 
break of  gastro-enteritis  in  the  area,  he 
continued.  Kaolin  and  morphine  quickly 
went  out  of  stock  and  the  sale  of  Collis 
Browne's  Compound  rocketed. 

He  had  now  completely  given  up  the 
sale  of  Collis  Browne's  Compound  and 
the  remaining  stock  had  been  destroyed. 
Not  only  was  he  endeavouring  to  be  even 
more  watchful  in  the  dispensary  but  he 
had  also  ordered  his  assistants  to  draw  his 
attention  to  any  sale  of  Part  1  poisons 
and  to  wait  until  he  was  on  the  premises. 

Assistant  stole  drugs 

A  pharmacist  was  severely  reprimanded 
after  his  assistant  had  stolen  tablets  from 
an  unlocked  drugs  cupboard. 

Mr  Geoffrey  Back,  a  superintendent 
pharmacist,  Station  Road.  New  Milton, 
was  said  to  have  failed  to  exercise  proper 
care.  His  appearance  followed  the  convic- 
tion of  the  woman  at  Bournemouth  in 
November  1974  for  being  in  unlawful 
possession  of  Controlled  Drugs,  stealing 
90  Diconal  tablets  and  attempting  to 
obtain  30  of  the  tablets  on  a  forged  pre- 
scription. The  allegation  against  Mr  Back 
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kept  locked  up  and  that  storage  of  poisons 
in  the  pharmacy  was  unsatisfactory. 

Detective  Sergeant  Anthony  Hawkins, 
Hampshire  constabulary  drug  squad, 
Winchester,  said  he  visited  Mr  Back's 
pharmacy  on  October  11  1974,  checked 
the  drugs  register  and  found  Diconal  and 
other  drugs  missing.  Mr  Back  agreed  that 
the  assistant  had  been  able  to  take  the 
drugs  from  the  unlocked  cupboard.  He 
said  he  had  had  the  place  refitted  but  had 
not  yet  got  his  new  cupboard.  The  woman 
worked  for  him  for  less  than  two  months 
and  left  without  giving  notice. 

A  Gorleston  pharmacist,  Mr  John 
Thompson,  took  part  in  bringing  about  a 
drugs  problem  in  the  Norwich  area,  said 
Sir  Gordon  Willmer. 

It  was  "quite  horrifying"  that  Mr 
Thompson  was  unable  to  account  for 
19,000  dexamphetamine  tablets  over  a 
period  of  less  than  three  years.  The  only 
penalty  was  removal  from  the  register,  Sir 
Gordon  went  on,  but  added  that  the  order 
would  be  postponed  until  July  to  give  Mr 
Thompson,  Seafield  Close,  Great  Yar- 
mouth, a  chance  to  make  representations. 

Mr  Thompson,  who  has  a  pharmacy  in 
Church  Lane,  Gorleston,  did  not  attend 
the  hearing  which  arose  out  of  his  con- 
viction on  a  drugs  charge  at  Norwich 
Crown  Court  in  June  1974.  Mr  Jocelyn 
Hill  said  it  appeared  from  correspondence 
that  Mr  Thompson,  an  elderly  man, 
wanted  to  get  the  matter  over  as  quickly 
as  possible.  He  understood  Mr  Thompson 
intended  to  retire. 

Mr  William  Rhodes,  a  Society  inspector, 
said  he  found  a  number  of  irregularities 
in  Mr  Thompson's  record  keeping.  He 
had  heard  that  the  pharmacy  was  still 
operating,  but  up  for  sale. 

Grew  cannabis  at  home 

\  23  year  old  pharmacist,  found  culti- 
vating four  cannabis  plants  at  his  north 
London  home,  told  the  Committee  that 
he  was  experimenting. 

Mr  Michael  Hills,  who  qualified  in 
October  1973  and  was  described  as  a  first- 
class  pharmacist,  was  manager  of  a 
Mayfair  pharmacy  when  the  police  visited 
his  home  in  August  1974,  the 
committee  heard. 

The  chairman,  Sir  Gordon  Willmer, 
adjourned  the  matter  for  12  months,  tell- 
ing Mr  Hills-  "The  last  thing  I  would 
wish  to  see  is  a  young  man  so  recently 
qualified  having  his  career  blasted  at  its 
beginning.  But  we  cannot  just  let  it  go  at 
that.  You  have  said  you  have  put  it  all 
behind  you.  We  must  take  time  to  see  you 
carry  out  that  promise." 

Mr  Hills  appeared  before  the  Com- 
mittee following  his  conviction  at  Old 
Street  Magistrates  Court  on  charges  of 
unlawfully  cultivating  the  four  plants: 
having  in  his  possession  7-26g  cannabis, 
seven  Dexedrine,  two  Dexdale,  18  Dexo- 
barb  and  22  Barbidex  tablets. 

Detective  Sergeant  Michael  Morgan, 
said  Mr  Hill's  explanation  for  the 
amphetamines  in  his  possession  was  that 
they  dated  from  the  time  he  was  a 
student  and  he  had  failed  to  get  rid  of 
them.  He  told  the  Committee  he  had 
smoked  cannabis  while  at  college,  but  not 
after  becoming  a  pre-registration  student. 

He  grew  the  plants  from  seeds  of  a 
herbal  mixture  given  by  a  friend,  as  he 


568    Chemist  &  Druggist 

Roche  refused 
sight  of 
Crown  papers 

F.  Hoffman -La  Roche's  claim  for  dis- 
closure of  Monopolies  Commission's 
documents  which  Roche  alleged  were 
necessary  for  their  pending  action  against 
the  Commission  and  the  Department  of 
Trade  and  Industry  (C&D,  April  5,  p463), 
was  dismissed  by  Mr  Justice  Templeman 
in  the  High  Court  on  April  18. 

The  judge  said  that  it  would  be  an 
intolerable  burden  for  the  Commission  if 
the  changes  of  opinion  of  each  individual 
member  could  be  charted,  and  the  degree 
of  enthusiasm  of  every  member  for  dif- 
ferent conclusions  and  recommendations 
at  different  times  could  be  debated.  The 
Commission's  task  involved  consideration 
of  commercial  and  industrial  practices, 
the  policies  and  motives  of  companies  and 
other  matters  which  might  have  a  serious 
effect  on  the  national  economy. 

This  consideration  required  freedom  of 
thought  and  expression  at  all  stages 
between  the  members  and  their  staff.  The 
threat  that  it  might  have  to  answer  to  an 
aggrieved  monopolist  would  be  bound  to 
hamper  the  Commission's  efficiency,  said 
the  judge.  His  conclusion  was  that  Roche's 
case  at  the  trial  would  not  be  legitimately 
and  materially  assisted  by  the  documents. 

The  judge  also  refused  Roche's  request 


Allen  &  Hanbury  were  the  only  pharma- 
ceutical company  to  receive  the  Queen's 
Award  to  Industry  this  year  for  techno- 
logical innovation.  There  were  19  such 
Awards  made;  A&H  receive  theirs  for 
the  development  of  beclomethasone 
diproprionate  for  the  treatment  of  bron- 
chial asthma.  The  award  is  made  to  Allen 
&  Hanburys  Research  Ltd.  Two  years 
ago  A&H  were  similarly  successful  with 
the  development  of  salbutamol  (Ventolin). 

A  total  of  95  Awards  have  been  made 
this  year,  the  majority  (76)  for  export 
achievement. 

Among  those  are  Glaxo  Holdings  Ltd, 
three  divisions  of  Imperial  Chemical 
Industries  Ltd  (including  the  pharma- 
ceutical), the  Marchon  division  of  Albright 
<&  Wilson  Ltd,  Ethicon  Ltd,  Ilford  Ltd,  P. 
Leiner  &  Sons  Ltd,  Proprietary  Perfumes 
Ltd  and  the  magnesian  division  of  Steetley 
(Mfg)  Ltd. 

During  the  year  ended  June  30.  1974 
Glaxo  exported  from  the  UK  to  direct 
customers  a  record  £68m,  having  increased 
sales  during  the  previous  three  years  by 
£28m  which  represents  a  70  per  cent  in- 
crease. Pharmaceutical  products  represent 
90  per  cent  of  Glaxo's  exports. 

ICI  pharmaceuticals  division  has  re- 
ceived  the   Award   because   the  division 
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to  see  three  documents  involving  third 
parlies  who  had  given  evidence  to  the 
Commission.  The  Commission  had  de- 
clined to  disclose  them  without  the  third 
parties'  consent  which  had  been  refused. 
"Apart  from  possible  damage  to  a  com- 
petitor, the  need  for  the  preservation  of 
confidentiality  is  obvious.  The  work  of  the 
Commission  will  be  hampered  if  those 
who  give  evidence  have  reason  to  fear 
disclosure  without  consent  at  the  behest 
of  a  competitor  aggrieved  by  the  results 
of  an  investigation." 

Roche  also  sought  disclosure  of  com- 
munications between  Department  of  Trade 
and  Industry  ministers  and  officials  and 
inter-departmental  communications  be- 
tween the  Department  of  Trade  and  In- 
dustry and  the  Department  of  Health  and 
Social  Security.  They  were  unsuccessful. 

"The  Secretary  of  State  is  accused  of 
acting  unfairly,  partially,  unjudicially, 
arbitrarily,  with  knowledge  that  the 
orders  were  invalid,  or  recklessly  not 
caring  whether  they  were  invalid,"  the 
judge  observed.  The  particulars  of  these 
accusations  are  that  the  Secretary  of 
State  consulted  the  DHSS,  that  he  failed 
to  consult  the  plaintiffs,  and  that  he  failed 
to  read  the  Report  with  the  same 
indignation  as  the  plaintiffs. 

"This  consultation  and  these  failures 
are  admitted,  although  the  descriptions  of 
the  Minister's  conduct  are  repudiated. 
Therefore,  despite  the  fact  that  abuse  of 
the  conduct  of  the  Minister  is  pitched, 
rightly  for  all  I  know,  as  high  as  possible 
short  of  fraud  ...  I  see  no  reason  why 
the  Department's  documents  should  be 
disclosed,  and  cogent  reasons  why  they 
should  not." 

The  Commission  and  the  Department 
had  sought  further  particulars  of  Roche's 
claim  in  the  action,  and  this  was 
substantially  granted.  Roche  were  ordered 
to  pay  costs  but  given  leave  to  appeal. 


almost  £46m  a  year.  In  the  last  10  years, 
ICI's  export  earnings  from  pharma- 
ceuticals have  increased  by  almost  800 
per  cent.  World-wide  pharmaceuticals 
sales  by  ICI  companies  now  amount  to 
£117m.  The  other  two  successful  divisions 
were  the  agricultural  and  organics. 

Doubled  exports  in  two  years  for  edible, 
pharmaceutical  and  photographic  gelatins 
have  earned  Leiner  their  second  successive 
Queen's  Award.  Gelatin  production  at 
Treforest  is  currently  running  at  £12m  a 
year  of  which  60  per  cent,  now  double  the 
figure  of  a  year  ago,  is  exported  to  59 
countries.  Last  year's  Award  was  for  the 
export  of  soft  shell  gelatin  capsules. 

Over  the  last  three  years,  the  period 
covering  the  1975  Award,  Ilford's  export 
sales  have  increased  by  more  than  50  per 
cent:  ilford  now  export  more  than 
two-thirds  of  its  total  output. 

Proprietary  Perfumes  have  almost 
doubled  their  exports  in  the  last  three 
years  reaching  a  level  of  approximately 
£12m  a  year  with  over  three-quarters  of 
total  production  sold  overseas.  Previous 
Awards  were  received  in  1966  and  1971. 

Albright  &  Wilson's  Marchon  division 
increased  their  exports  almost  three-fold 
over  three  years  and  now  well  exceed 
£25m  a  year.  Earlier  export  Awards  were 
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Contrasting  views 

In  his  independent  review  "Pharma- 
ceutical research  and  public  ownership" 
commissioned  by  the  ABPI  (C&D,  March 
22,  p397)  Mr  John  Maddox  appears  to 
repeat  precisely  the  arguments  and  facts 
which  emerge  regularly  from  this  body. 
How  independent  could  Mr  Maddox  be 
when  he  was  commissioned  to  write  the 
review,  and  to  whom  did  he  go  for  his 
assistance  but  to  representatives  of  ICI, 
Smith  Kline  &  French,  Fisons,  Allen  & 
Hanburys,  Boots,  Reckitt  &  Colman,  May 
&  Baker  and  Pfizer?  This  is  a  travesty  of 
the  word  "independent." 

I  am  reading  "Pills,  Profits  &  Politics" 
by  Silverman  &  Lee  which  is  not  only  an 
indictment  of  American  pharmacy  but 
also  of  American  medicine.  It  is  a  book 
which  every  serious  student  of  pharma- 
ceutical politics  should  read  (I  got  my 
copy  from  the  library). 

One  quote  only  is  indicative  of  the 
quality  of  the  contents  and  gives  one  con- 
siderable unease,  for  the  same  American 
multi-national  drug  companies  operate  in 
this  country: — "The  pricing  structure  of 
prescription  drugs  in  the  US  has  some- 
times been  compared  to  the  pricing  of 
rugs  in  a  Turkish  bazaar  or  a  Moroccan 
Souk.  The  comparison  is  unfair.  The 
pricing  of  drugs  is  far  more  complex  and 
confusing  and  infinitely  more  irritating. 
'Jt  is  significant  to  note',  George  Squibb 
[ex-vicepresident  of  marketing  for  E.  R. 
Squibb  &  Co]  has  testified  'that  the  in- 
dustry's pricing  policies  and  practices  have 
not  only  brought  on  sharp  criticism  from 
those  in  academic,  Press,  and  legislative 
circles  outside  the  pharmacy  profession 
.  .  .  Friend  and  foe  alike  of  the  industry 
point  with  all  sorts  of  degrees  of  alarm, 
shame,  disgust,  distrust,  and  perplexity  at 
what  is  certainly  a  situation  at  best  hard 
to  justify  and  at  worst  completely  un- 
reasonable, chaotic  as  well  as  short- 
sighted and  stupid'  "  (pl71). 

Whose  judgment  are  we  to  accept  in 
face  of  these  contrasting  opinions,  that  of 
Mr  Maddox  whose  experience  is  ob- 
viously superficial  or  that  of  Mr  George 
Squibb  who  has  spent  his  life-time  in  the 
industry,  and  echoes  the  views  and 
opinions  of  so  many  of  us  in  pharmacy? 

T.  C.  Thomas 
London  N3 

Donors  thanked 

May  I  through  your  columns  thank  the 
many  companies  which  donated  raffle 
prizes  for  the  recent  annual  dinner  and 
dance  of  the  Cheltenham  Branch  of  the 
Pharmaceutical  Society.  A  total  of  £35  was 
raised  in  aid  of  the  Benevolent  Fund  of 
the  Pharmaceutical  Society. 

C.  R.  Cleverly 

branch  secretary 


Pharmaceutical  firms  among  Queen's  Award  winners 
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A  brand  new  product  with  a  trusted  brand  name: 
Dentinox  toothpaste  for  babies. 


You're  already  well  aware  of 
Dentinox  teething  pain  relievers.  Now  we've 
launched  a  natural  follow  up  :  a  babies' 
toothpaste. 

It's  the  first  of  its  kind  in  Britain  and 
should  not  be  confused  with  toothpaste  for 
older  children.  They  do  a  fine  job  on 
children's  teeth  from  the  age  of  about  2  i 
years  onward  but  aren't  specifically  intended 
for  very  young  infants. 

Dentinox  toothpaste  has  been 
especially  formulated  and  presented  as  a  gel 
to  cleanse  milk  teeth  non-abrasively,  to 
prevent  the  build  up  of  dental  plaque  (which 
can  lead  to  early  caries)  and  to  provide  an 
anti-bacterial  action  in  the  mouth.  It  is  quite 
harmless  to  babies,  even  when  swallowed  in 
large  quantities. 

Next  time  a  customer  of  yours  asks 


for  a  children's  toothpaste,  give  her  Dentinox. 

Dentinox  babies'  toothpaste  and 
teething  products  are  distributed  by 
Dendron  Limited,  94RickmansworthRoad, 
Watford,  Herts.  WD  i  7JJ. 
Telephone  Watford  292c  1 . 

Dentinox  gel  toothpaste. 
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Please  may  we  h< 


You  may  have  received  a  rather 
official-looking  form  from  the 
Distributive  Industry  Training  Board 
recently.  It's  called  Statutory  Return 
Number  7  and  you're  required  by  law 
to  complete  and  return  it.  If  you  don't 
return  the  form  properly  completed 
you  may  find  yourself  wrongly  levied. 

It's  not  much  of  a  chore  really. 
When  you  boil  it  down,  all  we  really 


want  to  know  is  who  you  are,  where 
you  are,  what  you  sell,  how  many 
people  work  for  you  and  what  your 
total  wage  bill  is.  It  should  take  you 
about  two  minutes  if  you  know 
your  business. 

It  will  be  a  dreadful  waste  of  time 
for  both  of  us  if  we  have  to  harass  yoi 
over  such  a  simple  little  form.  So  ma] 
we  have  it  back  please  ....  soon? 


26  April  1975 


Chemist  &  Druggist  571 


e  our  form  back? 


And  while  you're  about  it,  why  not 
lake  an  appointment  to  talk  training 
ith  a  D.I.T.B.  adviser-or 
ike  the  sting  out  of 
letrication  with  one  or 
:her  of  the  D.I.T.B.  aids? 

Just  fill  in  and 
turn  the  attached  coupon. 


You  know  training  pays 


Award 

For  Staff  Training 


To:  Distributive  Industry  Training  Board,  Maclaren  House, 
Talbot  Road,  Stretford,  Manchester  M32  OFP.  Tel:  061-872  2494 

□  Please  arrange  for  a  training  adviser  to  visit. 
Please  send  me: 

□  Copies  of  "The  Metric  Shop"  @  75p 

□  METpack  tape/colour  slide  programme  @  £17.28  incl.  V.A.T. 

□  Metric  Course  Manual  @  £2.50 

□  VCR  programme  "Measure  for  Measure"  @  £32.40  incl.  V.A.T. 

□  "Measure  for  Measure"  programme  on  16mm  film  @  £97.20 


Name_ 


Position. 


Company. 
Address  


I  enclose  cheque  for  £_ 


I  Distributive  Industry 
I  Training  Board 


□ 


a 


D 
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Containers 
by 

Beatson 
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The  Medical 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  Yorkshire  S60  2AA 
Telephone:  0709  79141 
Telex:  54329 

Beatson  Clark 


BCM254 
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Government  refuses  to  repeal 
Section  41  of  Patents  Act 


The  Government  has  rejected  the  Banks 
Committee  recommendation  that  Section 
41  of  the  Patents  Act,  which  provides  for 
compulsory  licences,  should  be  repealed. 
A  White  Paper  issued  last  week  argues 
that  although  in  theory  the  section  pro- 
vides a  means  whereby  non-research  based 
pharmaceutical  companies  may  undercut 
their  research  based  competitors,  "there  is 
little  evidence  that  this  has  happened". 

"Nevertheless,"  the  White  Paper  goes 
on,  "the  mere  presence  of  the  section 
operates  in  terrorem  as  a  means  of  stimu- 
lating price  competition  and  of  restraining 
exhorbitant  prices.  The  Government  feels 
that  competition  in  the  industry  is  largely 
based  on  products  and  not  prices  and  that, 
to  encourage  price  competition  as  far  as 
possible  in  addition  to  product  com- 
petition, Section  41  should  be  retained." 
The  Banks  Committee  recommendation 
that  "Crown  use"  provisions  should  con- 
tinue to  be  available  to  the  NHS  is 
supported.  Among  other  proposals  in  the 
White  Paper  are: 

□  The  present  16-year  life  of  a  patent 
should  be  extended  to  20  years  to  reflect 
the  increasing  complexity  of  modern 
technology  and  developments  overseas. 

□  "An  infringement"  should  be  defined 
as  unauthorised  manufacture,  marketing 
or  use  of  a  patented  product. 

□  Importing  products  made  by  a  process 
covered  by  a  British  patent  should  be 
banned. 

□  Extension  of  patent  law  to  cover  the 
concept  of  "contributory  infringement" — 
gaining  advantage  from  a  patent  against 
the  interest  of  the  patentee,  but  without 
direct  infringement. 

□  A  new  Court  to  hear  appeals.  When 
sitting  it  would  consist  of  a  judge 
appointed  by  the  Lord  Chancellor  and 
two  technically  qualified  lay  members 
drawn  from  a  panel  appointed  by  the 
Secretary  of  State  for  Trade. 

□  It  is  proposed  to  compile  a  list  of 
items  which  will  not  be  eligible  for  patent- 
ing. It  would  include  methods  for  treating 
human  or  animal  bodies  by  surgery  or 
therapy. 

In  a  sharp  attack  on  the  Government's 
decision,  the  Association  of  the  British 
Pharmaceutical  Industry  says  that  since 
Section  41  copyists  have  generally  sold  at 
only  a  little  below  the  originator's  price 
and  have  in  any  case  taken  only  a  small 
share  of  the  market,  the  government  can- 
not be  aiming  merely  to  maintain  the 
status  quo. 

□  Hoffman-La  Roche  have  welcomed  the 
proposed  extension  in  patent  life  which 
they  say  "will  be  a  significant  aid  to  re- 
search, particularly  for  pharmaceutical 
products  which  require  to  be  thoroughly 
tested  before  they  can  be  made  available. 
As  a  result  the  period  of  effective  patent 
protection  during  which  research  can  be 


recouped  has  become  too  short."  But  the 
compulsory  licensing  provisions  are  de- 
plored: 'Companies  successful  in  research 
have  earned  the  right  to  a  return  enabling 
them  to  carry  out  further  research  in  the 
public  interest  .  .  .  The  UK  is  already  a 
low-price  market  contributing  less  than  a 
fair  share  to  the  world-wide  research 
efforts  from  which  it  benefits." 
White  Paper:  Patent  Law  Reform,  HM 
Stationery  Office,  price  £0  18.  Also  pub- 
lished is  a  Green  Paper  of  the  same  title, 
price  £0  51. 

More  disquiet  expressed 
at  ABPI  dinner 

The  proposal  in  the  White  Paper  on 
Patent  Legislation  not  to  repeal  Section 
41  of  the  Patents  Act  was  strongly 
attacked  by  the  retiring  president  of  the 
Association  of  the  British  Pharmaceutical 
Society,  Mr  R.  G.  Hoare,  in  London  on 
Tuesday  night. 

Speaking  at  the  Association's  annual 
dinner  at  which  the  principal  guest  was 
Mrs  Barbara  Castle,  Secretary  of  State  for 
Social  Services,  Mr  Hoare  said  the  repeal 
of  Section  41  had  been  strongly  recom- 
mended by  the  Banks  Committee  in  1970. 
and  again  by  the  Chemical  Industry 
"Little  Neddy"  in  1972  for  a  variety  of 
reasons,  but  above  all  because  the  re- 
moval of  the  discrimination  against 
pharmaceutical  patents  would  encourage 
research,  and  work  in  the  long  term 
interest  of  the  public. 

Earlier  Mr  Hoare  reminded  the  guests 
that  the  industry  was  entering  into  a  new 
period  of  accelerating  activity  in  relation 
to  the  Medicines  Act — proposals  for  the 
comprehensive  review  of  all  existing 
pharmaceutical  products.  "I  cannot  pre- 
tend that  we  view  this  daunting  task  with 
much  relish  if  only  because  it  must  de- 
mand the  efforts  of  so  many  skilled 
people"  .  .  .  He  feared  that  too  much 
effort  might  have  to  be  diverted  from  the 
more  rewarding  job  of  evaluating  and 
developing  the  new  medicines  of  the 
future. 

Many  significant  advances  had  been 
made  by  pharmaceutical  research  labora- 
tories in  Britain — "man  for  man.  and 
pound  for  pound,  our  record  bears  com- 
parison with  that  of  anywhere  else  in 
the  world,  and  arguably  has  been 
superior."  However  he  confessed  to  some 
disappointment  that  the  industry  still 
seemed  to  attract  "a  measure  of  judgment 
which  is  neither  fair  nor  objective." 

Mrs  Castle,  replying  to  the  toast  of 
"The  guests"  which  was  proposed  by  Mr 
Hoare.  congratulated  the  industry  on  its 
export  performance  and  urged  it  to  set  a 
target  of  £500m  a  year  to  be  achieved  in 
the  near  future. 


On  the  subject  of  Section  41,  Mrs 
Castle  said  that  anyone  taking  up  a  licence 
had  to  pay  a  royalty  to  the  patentee  and 
the  courts  "had  not  been  ungenerous  in 
assessing  such  royalties  in  recent  years." 
She  did  not  operate  the  section — it  was 
for  the  companies  to  operate  it  by  apply- 
ing to  the  court.  "I  simply  see  the  section 
as  a  means  of  'stimulating  price  competi- 
tion and  restraining  exhorbitant  prices'  in 
the  words  of  the  White  Paper,"  she  added. 

General  Sale  List 

Mrs  Castle  disclosed  that  the  Medicines 
Commission  had  now  considered  the 
comments  received  about  the  contents  of 
a  General  Sale  List  and  the  medicines 
which  could  be  sold  or  supplied  only  on 
prescription.  "We  will  soon  be  sending  the 
industry  and  the  professions  our  proposals 
for  the  General  Sale  List  and  Prescription 
Only  List,"  she  said. 

Regarding  the  review  of  safety,  quality 
and  efficacy  of  the  36,000  products  already 
on  the  market,  she  said  "We  hope  this 
task  can  be  completed  quickly  but 
thoroughly."  Some  people  evidently  think 
it  could  and  should  be  achieved  even 
quicker  than  the  provisional  figure  of 
eight  years  but  she  gathered  from  what 
Mr  Hoare  had  said  that  "we  may  be  going 
too  fast." 

Another  topic  touched  on  by  the 
Minister  was  the  quantity  or  cost  of  sales 
promotion.  "We  have  long  been  unhappy 
about  the  amount  spent  on  sales  pro- 
motion but  the  present  economic  situation 
makes  it  essential  to  make  a  saving  here 
as  soon  as  possible.  This  is  a  matter  on 
which  we  have  put  proposals  to  you  which 
we  will  be  discussing  with  you  shortly.  I 
recognise  of  course  the  importance  that 
genuine  new  advances  should  be  known 
about  and  used  as  soon  after  they  are 
marketed.  This  is  common  ground.  We  all 
want  patients  to  benefit  from  any  new 
drugs  and  I  hope  that  nothing  we  are 
proposing  will  prevent  this." 


Letters 

Continued  from  p568 

Dispensing  doctor  cost 

I  was  interested  to  read  Dr  Wilson's  infor- 
mative letter  (last  week,  p529)  which  was 
much  more  explicit  than  anything  eman- 
ating from  Mallinson  House  on  this 
matter  and  to  be  reminded  that  the 
Department  of  Health  had  already  dealt 
with  the  matter  of  overpayment.  It  would 
be  interesting  also  to  know  for  how  long 
this  state  of  affairs  had  existed,  and  what 
proposals  exist  for  recouping  any  over- 
payments. 

Statistics  also  demonstrate  that  in  the 
case  of  the  doctor  the  difference  between 
expenditure  and  income  represents  33  37 
per  cent  of  costs  (excluding  VAT  both 
ways)  and  for  pharmacists  only  29  67  per 
cent.  I  can  only  re-iterate:  why  are 
amateurs  paid  more  than  professionals? 
We  are  dealing  with  patients,  not  playing 
chemists! 

The  third  point  which  arises  is  that  Dr 
Wilson  alleges  that  the  ingredient  cost 
for  pharmacist-dispensed  prescriptions  is 
higher  because  of  the  "inclusion  of  oxygen 
delivery  charges."  I  would  be  most  obliged 
Continued  on  p574 
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to  see  some  substantiation  of  this,  since  it 
is  generally  stated  by  my  rural  friends 
"that  if  an  item  is  cheap  and  easy  the 
doctor  dispenses  it:  if  it  is  expensive  or 
difficult,  we  do  it." 

The  figures  I  have  for  a  pharmacy 
supplying  fairly  large  quantities  of  oxygen 
show  that  delivery  charges  represent  1  per 
cent  of  net  ingredient  cost. 

In  conclusion,  I  am  certain  we  should 
discuss  this  matter  on  a  cost  and  cost 
effective  basis.  M.  James 

Chairman,  Essex  Area  Chemist 
Contractors  Committee 

D.  C.  Hatred  presentation 

At  the  end  of  this  session,  Mr  Douglas  C. 
Harrod  will  be  retiring  from  his  post  as 
senior  lecturer  and  senior  tutor  in  the 
department  of  pharmacy,  Chelsea  College, 
University  of  London,  after  being  a 
member  of  its  academic  staff  for  40  years. 

There  can  hardly  be  a  pharmacist  who 
qualified  from  Chelsea  who  cannot  recall 
Mr  Harrod  and  his  friendly  assistance  to 
students  both  in  and  out  of  the  classroom. 
For  many  years,  he  was  secretary  of  the 
Old  Pharmacy  Students  Association  and 
for  even  longer,  he  has  been  treasurer  of 
the  Pharmacy  Students  Association  at  the 
College. 

It  is  felt  that  many  old  students  of  the 
College  would  like  to  join  the  staff  of 
the  department  in  showing  their  apprecia- 
tion to  Mr  Harrod  in  some  tangible  way 
and  donations  towards  a  presentation  are, 
therefore,  invited.  Cheques  may  be  sent 
to  the  undersigned  and  endorsed  "D.  C. 
Harrod  presentation".  There  will  be  an 
indication  later  as  to  the  form  and  date  of 
the  presentation.  E.  J.  Shellard 

Chelsea  College 
Manresa  Road,  London  SW3  6XL 

Dr  Rawlins  retirement 

The  staff  and  students  of  the  School  of 
Pharmacy,  Brighton  Polytechnic,  propose 
to  hold  a  dinner  towards  the  end  of  June 
in  honour  of  Dr  E.  A.  Rawlins,  who 
retires  from  his  post  as  head  of  the  School 
on  August  31.  Any  past  student,  who 
wishes  to  attend,  should  contact  Dr  J.  A. 
Baker,  School  of  Pharmacy,  Brighton 
Polytechnic,  Moulsecoomb,  Brighton  BN2 
4GJ  (tel  67304)  without  delay. 

J.  A.  Baker 

Deputy  head 
School  of  Pharmacy 
Brighton  Polytechnic 

Valuers  meet  in  the  north 

On  Friday,  May  2,  at  8  pm,  at  the  Mitre 
Hotel,  Cathedral  Gates,  Manchester  3,  the 
Trade  Valuers  Institute  is  holding  a  meet- 
ing to  inaugurate  a  northern  branch. 
Although  this  Institute  has  been  in  opera- 
tion for  only  two  years  we  now  have  an 
active  membership  approaching  100.  The 
aims  and  objects  are  to  protect  clients' 
interests  and  to  ensure  the  high  standards 
of  the  professional  stock  valuer. 

Any  prospective  member  and  his  wife 
is  welcome  to  attend  this  meeting.  A  tele- 
phone call  to  Leeds  443664  or  to  Romford 
66466  will  provide  any  further  information 
required.  D.  Etherton 

president,  TV  I 
Gidea  Park,  Essex 


Com 


Cussons  board  reject 
takeover  bid 

Cussons  Group  Ltd,  have  advised  their 
shareholders  to  reject  the  offers  from 
Paterson  Zochonis  &  Co  Ltd  (C&D, 
March  8,  p327)  because  "they  reflect 
inadequately  the  value  of  the  Cussons 
shares". 

In  a  circular  to  shareholders  they  say 
that  for  the  year  ended  March  30  they 
expect  turnover  to  be  up  from  £14m  in 
the  previous  year  to  £19  25m  and  pre-tax 
profits  and  extraordinary  items  of  £1  2m 
(£1  19m). 

Treasury  consent  has  been  received  for 
a  final  dividend  of  1  885p  net  raising  the 
total  from  1.50735p  to  2  622p. 

Booker's  pharmacies  make 
a  bright  spot  in  division 

Booker  McConnell  Ltd's  annual  report 
for  1974  states  that  "the  traditional 
pharmacy  business  was  the  bright  spot 
in  the  group's  health  and  food- 
manufacturing  division." 

The  addition  of  the  16  E.  E.  Russell 
pharmacies  acquired  during  the  year 
(C&D,  April  13,  1974,  p451),  to  the  41 
Kingswcod  shops  "had  knitted  well 
together  and  produced  good  results." 

The  health  food  companies  had  "a 
difficult  year." 

ICI  to  treble  paraquat 

ICI  plan  to  treble  the  production  of 
paraquat  by  1977.  Expansion  plans  include 
three  new  plants  and  the  extension  of  t'  e 
two  existing  plants.  This  new  capacity  is 
anticipated  to  meet  world  demand  for 
paraquat  well  into  the  1980s.  The  major 
centre  of  production  will  continue  to  be  at 
Widnes,  Lanes,  where  capacity  will  be 
increased  by  40  per  cent  during  1976. 
Increased  or  new  production  is  planned 
in  Japan,  USA  and  in  two  developing 
countries.  ICI  has  world-wide  patent  cover- 
age well  into  the  1980s. 

Briefly 

Nelldorn  Ltd  are  moving  their  offices  to 
11  Onslow  Road,  Richmond,  Surrey, 
TW10  6QH  on  May  1. 

Gillette  Co,  Boston.  USA:  Sales  for  the 
three  months  ended  March  31  were 
5318  36m,  $285  49m  in  the  same  1974 
period.  Pretax  income  was  $38  03m 
(54255m). 

Eli  Lilly  &  Co,  Indianapolis,  USA:  First- 
quarter  sales  at  S352  8m  were  up  13  per 
cent  compared  with  the  equivalent  1974 
period.  Earnings  for  the  quarter  are  esti- 
mated at  $58  9m  ($58  3m).  Each  of  the 
company's  major  marketing  groups  con- 
tributed to  the  sales  increase,  said  Mr  R. 
D.  Wood,  chairman  of  the  Lilly  board. 
Boots  Ltd  are  to  build  a  new  store  in 
Glasgow  at  a  cost  of  £2m.  It  will  com- 


prise a  four-storey  building  on  a  site 
between  Sauchiehall  Street  and  Renfrew 
Street  and  will  provide  3.250sq  ft  of 
shopping  space  on  basement  and  first 
floors.  The  second  floor  will  consists  of 
stock  rooms,  the  third,  offices  and  canteen 
facilities  and  the  fourth,  plant  and 
machinery. 

Appointments 

Hoechst  UK  Ltd:  Mr  A.  J.  Hughes  and 
Sir  Frank  Roberts  have  joined  the  board 
following  the  retirement  of  Mr  L.  W. 
Ritchie  and  Lord  Kings  Norton. 

Kimberly-Clark  Ltd  have  appointed  Mr 
P.  Taylor  marketing  operations  manager 
for  consumer  division  branded  wadding 
products  (facial  tissues,  toilet  tissue  and 
kitchen  towels);  Mr  C.  Porter  product 
manager,  facial  tissues;  Mr  F.  Levene 
product  manager  for  Kotex  New  Freedom 
and  Kotex  feminine  towels,  and  Miss  Jan 
Pester  takes  over  responsibility  for  Kotex 
Simplicity  towels. 

Fassett  &  Johnson  Ltd  have  made  the 
following  appointments:  Mr  H.  J.  Clarke, 
production  manager  at  their  new  Milton 
Keynes  factory;  Mr  S.  G.  Burgess,  pro- 
duct manager;  Mr  P.  F.  Ryan,  special 
accounts  executive  for  the  North  and 
Scotland:  Mr  M.  C.  Pyle,  representative 
for  North  Wales,  and  the  Manchester  and 
Cheshire  areas;  Mr  D.  Lees,  for  the  West 
of  Scotland  and  Mr  D.  Lazzaro,  for 
Lines,  Leics  and  Notts  areas. 

Roussel  Laboratories  Ltd:  Recent  changes 
in  the  company's  chemical  sales  depart- 
ment include  the  following:  Colin  Green 
is  now  product  manager  responsible  for 
all  products  under  the  Roussel-Uclaf 
group  and  Hoechst  AG  agencies  in 
addition  to  his  previous  responsibility  as 
product  manager  for  agricultural  chemi- 
cals; David  Bell  has  been  appointed 
product  manager,  with  responsibility  for 
all  other  agencies.  The  two  managers  will 
be  responsible  for  the  day-to-day  market- 
ing of  all  products,  and  will  be  responsible 
to  John  Fowles,  general  manager  of  the 
department.  Mrs  C.  Grech  is  the  general 
administrator  of  the  department  and  Peter 
Wittner,  sales  correspondent. 


Coming  events 


Tuesday,  April  29 

Slough  Branch,  Pharmaceutical  Society,  Walton 
Cottage  Hotel,  Maidenhead,  at  8  pm.  Annual 
meeting. 

West  Middlesex  Branch,  Pharmaceutical  Society, 

Bernard  Shaw  room,  Questor's  Theatre,  Mattock 
Lane,  Ealing,  London  W5,  at  8  pm.  Annual 
meeting. 

Wednesday,  April  30 

Society  for  Analytical  Chemistry,  Analytical 
Division,  Chemical  Society,  E.  R.  Squibb  &  Sons, 
Moreton,  Wirral,  Ches,  at  7  pm.  Mr  C.  Dalglish 
on  "Pharmaceutical  analysis  and  safety". 

Thursday,  May  1 

Huddersfield  Branch,  Pharmaceutical  Society, 

Spotted  Cow  Hotel,  New  Hey  Road,  Salendine 
Nook,  Huddersfield,  at  8  pm.  Three  "ten 
minute  papers"  given  by  branch  members. 
Nottingham  Branch,  Pharmaceutical  Society, 
Pearson  House,  Standard  Hill,  Nottingham,  at 
8  pm.  Cheese  and  wine  evening. 
Proprietary  Articles  Trade  Association,  Con.iaught 
rooms,  Great  Queen  Street,  London  WC2,  at 
?.  pm.  Annual  meeting. 
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Prices  fall  at  Canton  Fair 

London,  April  22:  Reports  from  Canton 
where  the  spring  fair  is  in  progress  indi- 
cate lower  levels  being  asked  for  most 
..  Chinese  essential  oils.  Buyer's  however, 
appear  to  be  still  holding  off  in  the  hope 
f  yet  lower  prices.  Those  items  affected 
include   anise,   cassia,   eucalyptus  and 
peppermint.  An  exception  seemed  to  be 
Chinese    spearmint,    up    £043    kg  for 
hipment. 

Menthol  was  also  substantially  lower 
from  both  Brazil  and  China.  Tinnevelly 
senna  shipped  from  the  port  of  Tuticorin 
during  March  included  the  following: 


Senna 
leaves 
pods 


UK 
Tons 

2 
9 


Europe 
Tons 

161 

137 


US 
Tons 


A  parcel  of  Italian  squill  was  on  offer 
on  the  spot  after  a  long  absence.  It  was 
reported  to  be  selling  quickly. 

Pharmaceutical  chemicals 

Calamine:  BP  £557.00  per  1.000  kg  (250-kg  lots). 
Calcium  gluconate:  E957  per  metric  ton. 
Calcium  lactate:  250  kg  lots  £412  metric  ton. 
Chloral  hydrate:  50-kg  lots  £0.75  kg. 
Chloroxylenol     (PCMX):     BPC     in     50-kg  lots 
£2.39  kg. 


Cinchocaine  hydrochloride:  £49.50  kg. 
Dapsone:  £4.00  to  £6.00  per  kg. 
Dexamethasone:  From  £3.50  to  £3.80  per  g. 
Elher:  Anaesthetic  BP  2-litre  bottles  £1.76  each; 
130-kg   drums  £0.84   kg.   Solvent  EP — per  metric 
ton  in  130-kg  drums  £530. 
Hypophosphites:  per  kg 


Calcium 
Iron 

Magnesium 
Mpnganese 
Potassium 
Sodium 


12J-kg 
1.86 
3.77 
3.80 
3.92 
2.64 
2.32 


50-kg 
1.73 
3.63 
3.16 
3.78 
2.50 
2.19 


Fentichlor:  Technical  grade  £2.04  kg. 

Homatropine:    Hydrobromide    £56.00    kg;  methyl 

bromide  £58.00  kg. 

Hyoscine  hydrobromide:  £375.50  kg. 

Kaolin:    BP    natural    £95.35    per    1,000    kg;  light 

£102.45  ex  works. 

Methyltestosterone:  £220-£330  per  kg. 
Mersalyl:  Acid  £20.25  per  kg. 
Mestranol:  £120  kg. 

Narcotine:   Alkaloid    and  hydrochloride 
lots  £15  kg. 
Neomycin  sulphate:  £40.00-£46.00  kg. 
Norethyncdrel:  £190-£230  kg. 

Paracetamol:  50-ton  contracts  from  £2.03  per  kg. 
Premium  for  direct  compression  £0.13  kg. 
Tartaric  acid:  Spanish  £1,200  per  metric  ton. 


25-kg 


Crude  drugs 


Aloes:  Cape  £1.20  kg  spot  £1.15,  cif.  Curacao 
£1.30  spot. 

Balsams:  (kg)  Canada;  nominal.  Copaiba:  BPC 
£1.90  spot;  £1.80,  cif.  Peru:  £7.15  spot;  £6.35, 
cif.  Tolu:  £3.35  spot. 

Belladonna:   (metric  ton)  Herb  £25  spot;  no  cif. 
Leaves  £800.  cif.  Root  £750  spot  nominal. 
Benzoin:  BP  £62-£67.00  cwt;  £59-£64.00.  cif. 
Ergot:   Portuguese-Spanish  £1.50  kg   spot;  £1.40 
cif.  East  European  £1.60  spot. 
Gentian:  Root  £2.05  kg  spot;  £1.95  kg,  cif. 
Ginger:  (ton,  cif)  Cochin  £475;  Jamaican  No.  3, 
£720;    Sierra    Leone    not   quoted;    Nigerian  split 
£480.  peeled  £640. 

Gums:  Acacia,  Kordofan  cleaned  sorts  $1,500, 
fob,  metric  ton.  Karaya  No.  2  faq  £25.50  cwt  on 
the  spot.  Tragacanth  No.  1  £528  spot  for  50  kg. 
Henbane,  Niger  £1.10  kg  spot;  £1  cif. 
Honey:  (per  ton  in  6-cwt  drums,  ex-warehouse) 
Australian  light  amber  £460,  medium  £440,  Cana- 
dian £590.  Mexican  £460. 
Hydrastis:  £8.70  kg  spot. 

Ipecacuanha:  (kg)  Costa  Rica  £350  spot;  £3.20 
cif.  Matto  Grosso  spot  nominal  £5.30;  £5.15.  cif. 
Colombian  £5.30;  £5.15  cif. 

Jalap:  Mexican  basis  15%  £1.55  kg  spot;  £1.40, 


cif;  whole  tubers  £1.65  spot,  £1.55  cif  nominal. 

Kola  nuts:  £1.70  metric  ton,  £1.60,  cif. 

Lanolin:    1.000    kg    lots    BP   grades   from  £955; 

cosmetic  £1,025;  technical  £903. 

Lemon  peel:  £760,  metric  ton  spot;  £760. 

Liquorice   root:   Chinese   £260  metric  ton;  £250, 

cif.   Russian   £255   spot;   £210,   cif.  (May-June). 

Block  juice  £1.50  kg.  Spray-dried  powder  £1.45 

kg  spot. 

Lobelia:    European    herb   £920   metric    ton  spot; 

£880,  cif;  American  coarse  powder,  £470. 

Lycopodium:  Indian  £4.05  kg;  £3.70,  cif. 

Mace:  Grenada  No  1  £3,025  ton  fob. 

Menthol:    Brazilian    £10.70    kg    spot;    £10.50.  cif. 

Chinese  £11.50;  shipment  £10.75. 

Nutmeg:  80  s,   East   Indian  £1,450;   West  Indian 

unsorted  £1,560  per  ton,  cif. 

Nux  vomica:  £210  metric  ton  spot. 

Pepper:    (ton)    Sarawak    black   £700   spot;  £680 

cif;  white  £860  duty  paid;  £830,  cif. 

Pimento:  (ton)  Shipment  $(Jamaican)  2,500  fob. 

Podophyllum:  Root  £420  metric  ton,  cif. 

Quillaia:  £1,350  metric  ton  spot;  £1,300,  cif. 

Rhubarb:  Chinese  rounds  60%  pinky  £1.40  kg. 

Sarsaparilla:  £1.25  kg  spot. 

Seeds:    (ton)   Caraway:  Dutch  £380,  cif.  Celery: 
Indian  £380,  cif.  Coriander:  Moroccan  for  ship- 
Cumin:    Indian    £550,    cif.  Dill: 
Fennel:    Indian    (prompl  ship- 
Fenugreek:  £130,  cif.  Mustard: 


ment    £135,  cif. 
Indian    £190,  cif 
ment)   £550,  cif. 
£320-£340  spot. 
Senega:  No  spot:  shipment  £13.00  kg,  cif. 
Senna:    Tinnevelly    pods    hand-picked  £0.50 
Alexandria  £0.95. 
Squill:  Italian  £1.85  kg. 


kg; 


Essential  oils 

Anise:  £14.50  kg  spot;  £13.50,  cif. 

Cassia:    Chinese    £12.00    kg    spot;    £12.70,  cif, 

nominal. 

Citronella:  Ceylon  £1.35  kg  spot;  £1.15,  cif. 
Eucalyptus:  Chinese  £3.60  kg  spot  and  £2.80  cif. 
70-75%.  Spanish/Portuguese  £2.75,  cif. 
Petitgrain:  £4.10  kg  spot;  £3.60,  cif. 
Peppermint:    (kg)   Arvensis  Brazilian  £4.00  spot, 
£3.85,  cif.  Chinese  £4.75,  cif.  American  piperata 
from  £18.00. 

Rosemary:  £6.35  kg  spot. 

Sage:  Spanish  £10.50  kg  spot  and  cif. 

Spearmint:    Chinese    £6.80    kg    spot-    £7.18,  cif. 

American  £10  spot. 

Thyme:  Red  65/70%  £9.00  kg. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  of  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press 
but  it  should  be  noted  that  in  the  present  state 
of  the  market  quotations  change  frequently. 


How  to  handle  the 
customer  whose  life  lacks 

yodel -ayee- dee 


This  year,  a  lot  of  people  will  be 
coming  to  you,  asking  for  Pharmaton 
Capsules,  the  Swiss-formulated  multi- 
vitamin product  with  Ginseng.  The\  ,ll 
have  seen  them,  powerfully  advertised. 
They'll  be  wanting  to  try  them. 

So  stock  up  now  with  Pharmaton 


Capsules.  Not  just  because  your  customers 
will  want  them.  Not  just  because  of  the 
tempting  trade  deals  that  Vestric, 
Pharmaton's  distributors  have  arranged. 

But  perhaps  because  Pharmaton 
Capsules  offer  a  little  gcsundhcit  —  and  that 
could  be  a  big  help  in  1975. 


Pharmaton  Capsules 


For  further  information,  please 
write  to:  The  Pharmaton 
Information  Bureau,  Spinney 

_r. ,  . ,  ,  _  ,_    .  _  House,  Church  Street.  Liverpool 

THE  PROFITABLE  MULTI-VITAMINS  FROM  SWITZERLAND  L13AU. 
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s  Browne 


CDI 

On  sale  without  prescription 
as  throughout  the  past  century 


Sole  Proprietors:- 

J.T.DAVENPORT  LTD 
83-87  Union  Street 
London  S.E.I 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  administered  by  a  Board 
of  Trustees.  Its  primary  aim  is  the  relief  of 
hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed,  or  formerly  em- 
ployed in  the  pharmaceutical  industry  in  Great 
Britain  and  the  British  Commonwealth.  Such 
relief  may  include  assistance  with  the  educa- 
tional expenses  of  children. 

The  Trustees  are  also  prepared  to  consider 
applications  for  financial  assistance,  beyond 
the  scope  of  an  employer's  responsibilities, 
with  education  or  training  in  general  or  special 
subjects,  including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to: 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1949  Fund 
Clarges  House,  6-12,  Clarges  Street 
Louden  W1Y8DH 


The  touch  of 

REAL 
Beauty 


Veloutu 

POWDER    CREAM  V^r 


In  shades  of  Ivory,  Natural,  Ochre,  Peach, 
Sungold,  Apricot,  Rachel  and  New  Summer 
shades  for  the  young,  Honey  Beige,  Velvet  Tan 
Sa  le  Bronze. 

VAT  Recommended  Retail  Prices: 
TUBES  No.  2  14p  each  (Trade  1.1 7p  doz) 
TUBES  No.  3  24p  each  (Trade  £1.82p  doz) 
PLASTIC  JARS  39p  each  (Trade  £3.1  7p  doz) 


The  ALL-IN-ONE 
Make  up. 

A  complete 
modern  beauty 
treatment. 


FROM  YOUR  USUAL  WHOLESALER 
OR  DIRECT  FROM 

DIXOR  LTD. 

BLENHEIM  ROAD,  LONGMEAD  INDUSTRIAL 
ESTATE,  EPSOM,  SURREY. 
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DRUG  MISUSE  AND  THE  LAW 
THE  REGULATIONS 
J.  S.  Hotchen  M.P.S. 

This  book  is  a  companion  to  Bradshaw's  Drug  Misuse 
and  the  Law  (1972)  and  provides  a  clear  explanation  of 
the  Regulations  of  the  Misuse  of  Drugs  Act  (1971).  It 
contains  a  summary  of  the  Regulations  and  a  list  of  the 
substances  and  products  concerned. 

paperback  about  £2  95 

For  further  details  please  write  to  Anne  CalcoCt,  The  Macmillan 
Press,  Little  Essex  Street,  London  WC2R  3LF 


M 


MACMILLAN 
•  PRESS 


0% 


INFLUENZA  and  COMMON  COLD'  TABLETS 

(homoeopathic  formula) 

Pack  of  5  bottles  wholesale  E1.85  inc.  VAT 
Retail  55p  per  bottle 

from  A.  NELSON  AND  COMPANY  LIMITED, 
73  DUKE  STREET,  LONDON  W1M  6BY 

Telephone  01-629  3118/3119/3205 

Automatic  telephone  answering  service 
available  when  the  Pharmacy  is  closed 


PORTIA  CHEMISTS'  SUNDRIES 

TOILET  HOLDALLS 

ZIP  POCHETTES 

Other  SOLPORT  products 
include: 
Sponge  Bags 

Portia  Goggles  and  Gogglets 
Nerissa  Powder  Puffs 
Portia  Manicure  Requisites 
Easifix  Finger  and  Thumb-stalls 
Loofah  Bath  Gloves  and  Pads 
Watersprite  Face  Cloths 
Portia  Reading  Shades 
usual  wholesaler,  or  write  for 


Obtainable 
details  to  : 


from  your 


SOLPORT  BROS.  LTD,  Goring-by-sea,  Worthing  44861 


NEWBALL  &  MASON  LTD 


THE  MOST 
CULINARY 


Establishea  in  1850 
COMPREHENSIVE    RANGE   OF   HERBAL  EXTRACTS. 


HERBS. 


FLAVOURS    AND  FOOD 


SPICES.  FOOD 
COLOURS. 

Specially  packed  with  the  retail  pharmacy  in  mind. 
Send  for  detailed  price  list  or  telephone  SEDGLEY  2537. 

DORMSTON  TRADING  ESTATE, 

BURTON  ROAD,  DUDLEY,  WEST  MIDLANDS,  DY1BR. 


>ifj6d 
Ivertisements 

»ost  to  Classified  Advertisements,  Chemist  &  Drug- 
jist,  25  New  Street  Square,  London  EC4A  3JA. 
"elephone  01-353  3212. 


Display/Semi  Display  £3-00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 

Whole  page  £250  (254mm  x  178mm) . 

Half  Page  £150  (125mm  x  178mm) . 

Quarter  Page  £80  (125mm  x  86mm). 

Lineage  £0-60  per  line,  minimum  5  lines  @  £3-00. 

Box  Numbers  £0-30  extra. 


hopfitting 


Agents 


West  Country  Shopfitting 
"RAYMAN  ENTERPRISES" 

for  interiors,  shopfronts  or  whole 
shops  and  facia  signs.  Average 
price  for  completely  installed 
shopfront  16ft  wide  x  9ft  high, 
£760.00  including  existing  shops. 
Easy  terms.  Write:  "Higher  Claw", 
Pennymore,  Tiverton.  Or  Tel: 
Cheriton  Fitzpaine  317. 


.EADING  MANUFACTURER  of  in- 
erior  shopfittings  offers  special  low 
rices  to  retailers  prepared  to  act 
s  showshops.  The  shops  concerned 
nust  be  within  50  miles  of  London 
ir  Birmingham.  Interest  free  or  low 
leposit  HP  available  in  suitable 
ases  and  commission  payable  on 
irders  resulting  from  visits  to  your 
hop.  Full  details  from  SPAN  SHOP- 
"ITTI NG  COMPANY,  32  Church 
!oad,  London  SE19  2ET.  Tel.  01-653 
J859. 


For  Sale 


FULLY  FASHIONED  BABY  PANTS 

Small,    medium,    large,  ex-large 
White  and  colours 

NYLON  BABY  PANTS 

Plastic  lined.  White  and  colours 

TIE  PANTS 

Also  Cotsheets,   Plastic  Bibs  in 
plain  and  nursery  print 

Made  in  England 

A.  &  H.  HEYMAN 
Horndale  Avenue,  Aycliffe 
Industrial  Estate,  Co.  Durham 

Telephone  Aycliffe  3307 


SHOPFRONTS,  DISPENSARIES, 
INTERIORS  BY  SPECIALISTS 

N.P.U.  recommended.  Personal 
attention — consult: 

FYNESTORE, 
14  Mimram  Road,  Hertford. 

Telephone: 
HERTFORD  54621/2— NOW. 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  lor  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061-445  3506 
H.  A.  Peyser,  20  Fairfax  Avenue 
Didsbury,    Manchester  M20  0AJ 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London  SE18  6RS.  Tel:  01-854  0343. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co  Ltd,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


AGENTS  REQUIRED 
SCOTLAND  AND  N.  IRELAND 

We  require  two  Agents  who  have  first  class  connections  with 
retail  chemists  a:io  departmental  stores  in  the  above  territories. 
We  offer: 

A  closed  territory 

An  exclusive  and  highly  successful  product  range 

12}%  commission  paid  promptly  at  month  end 

An  efficient  back  up  service  but  a  minimum  of  interference 

We  envisage  earnings  of  at  least  £250  per  month  throughout  the 
year — the  majority  of  our  existing  agents  earn  considerably  more. 

Please  drop  us  a  line  to  Box  No.  2322. 


Business  opportunities 


LONG  LEASE  FOR  SALE 

£650  p. a. 
HARROW  ON  THE  HILL 

High  class  druggist  shop  (not 
discount)  selling  cosmetics, 
cameras,  toiletries  etc. 
New  line  established  two  years, 
now  ripe  for  pharmacy  and  re- 
tail chemist. 

Double  fronted  shop  1.200sq  ft. 
High  Street  position,  no  com- 
petition. Adjacent  to  Harrow 
Public  School.  Possible  accom- 
modation above. 

Full  details  ring:  01-864  4785  or 
01-868  8340 


CHEMISlS  —  Large  or  small  —  You 
can  increase  your  profits  dramatic- 
ally for  a  very  small  outlay.  No 
extra  stock  or  space  needed.  Proved 
in  my  pharmacy.  S.A.E.  for  details. 
Box  No.  2321. 


Stocktakers 


THE  TRADE  VALUERS  INSTITUTE  is 
Holding  an  Inaugural  Northern  Meet- 
ing at  the  Mitre  Hotel.  Cathedral 
Gates.  Manchester  3  at  8  pm  on 
Friday  the  2nd  of  May.  Prospective 
members  write  to:  180  Main  Road 
Romford,  Essex. 
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Appointments 


NATIONAL  HEALTH  SERVICE 

THE  PRESCRIPTION  PRICING  AUTHORITY 

The  Special  Health  Authority  constituted  as  a  result  of  National  Health 
Service  re-organisation  to  perform  the  functions  relating  to  the  exam- 
ination, checking  and  pricing  of  prescriptions  for  all  drugs,  medicines 
and  appliances  supplied  under  the  arrangements  made  for  the  pro- 
vision of  Pharmaceutical  Services  in  England  have  vacancies  in  two 
of  its  twelve  divisions  : 

(1)  Divisional  Administrator 

(Special  Processing  Division) 

(2)  Assistant  Administrator 

These  are  management  posts  based  in  Newcastle  upon  Tyne  where 
the  Divisions  are  part  of  a  large  organisation  with  some  800  staff 
processing  120  million  National  Health  Service  prescriptions  per  year 
valued  at  £120,000,000. 

Applications  are  invited  from  persons  having  Pharmaceutical  and 
Administrative  knowledge  and  experience. 

DIVISIONAL  ADMINISTRATOR 

This  Division  deals  with  the  Special  Processing  of  all  Appliance  Con- 
tractors Accounts  and  with  the  work  undertaken  on  an  agency  basis 
for  the  States  of  Jersey,  States  of  Guernsey  and  the  Isle  of  Man  and 
includes  the  preparation  certificates  for  those  Authorities. 
The  successful  applicant  will  manage  the  female  work  force  proces- 
sing Contractors'  Accounts  and  deal  with  the  technical  problems 
which  arise  and  with  provision  of  information  and  with  service 
enquiries. 

Salary:  E3,120-£3,900  per  annum  (plus  Threshold  Payment  of  £229.00 
per  annum). 

ASSISTANT  ADMINISTRATOR 

The  successful  candidate  will  be  accountable  to  and  require  to 
assist  the  Chief  Officer  of  No.  1  Division  with  certain  aspects  of  the 
work  and  required  to  control  a  large  section  processing  Dispensing 
Doctors'  Claims  and  Accounts.  The  section  is  one  of  four  sections  in 
Division  No.  1  and  the  Assistant  Administrator  will  also  be  required 
to  deal  with  technical  problems  and  information  servicing. 
Salary:  £2.676-£3,291  per  annum  (plus  Threshold  Payment  of  £229.00 
per  annum). 

The  salaries  and  gradings  for  both  posts  are  under  review.  National 
Health  Service  Whitley  Council  Terms  and  Conditions  of  Service  apply. 

Applications  to  be  sent  to  : 

The  Secretary,  Prescription  Pricing  Authority, 
Bridge  House,  152  Pilgrim  Street, 
Newcastle  upon  Tyne  NE1  6SN 

not  later  than  May  12,  1975. 
Telephone  enquiries:  0632-25371   Extension  5  or  4. 


Geordie  Home  Brews  require 

MANUFACTURERS  AGENTS 

in  the  following  areas: 
Central  London 
N.E.  London/Essex 
S.E.  England 
Suffolk/Norfolk/Lincoln 
E.  Midlands 
Cumbria/Furness 
Mid  Scotland 

Standard  commission  terms  on  these  fast  moving 
nationally  recognised  products.  Write  with  full  details  of 
connection  and  other  folios  direct  to  Sales  Director, 

Viking  Brews  Ltd. 
Clive  Street, 
North  Shields, 
Tyne  and  Wear 


ARE  YOU  A  REPRESENTATIVE 

with  a  good  connection  with  Scottish  pharmacists  particularly  in 
and  around  Glasgow? 

Do  you  think  you  could  handle  an  "inside"  position  as  right 
hand  man  to  the  Manager  of  our  Glasgow  Office? 

We  are  looking  for  such  a  man  as  you,  with  pleasing  personality, 
education  and  initiative. 

The  office  is  in  the  heart  of  the  City  and  the  position  holds  great 
scope  for  the  right  man. 

All  replies  acknowledged  and  interviews  will  be  held  in  Glasgow. 
If  you  are  interested  write  in  first  instance  to  Box  No.  2323. 


"ANDRE  PHILIPPE" 

THE  NATIONAL  BRAND  LEADER  FOR  BUBBLE 
BATH  &  TOILETRIES 

require  IMMEDIATELY  two  experienced  London  based  Reps,  to 
cover  London  &  Home  Counties  areas,  North  &  South  of  the 
river.  Calling  on  all  existing  and  new  accounts:  chemists,  dept. 
stores,  Co-ops.  etc.  Prefered  age  24/32  years.  Would  consider 
trainee  reps.  Attractive  salary,  commission  and  company  car. 
Salary  subject  to  negotiation.  Write  in  first  instance  to:  Mr.  L.  R. 
Silverstone,  Sales-Director,  Andre  Philippe  Ltd.,  71-71b  Gowan 
Ave.,  Fulham  S.W.6.  or  phone  736  2194/2397  for  appointment. 


Miscellaneous 


CONTRACEPTIVES  INTERNATIONAL 


USA  Black  Cats  (per  gross) 
USA  Tahiti  Colours  (per  gross) 
USA  Stimula  Ribbed  (per 

gross) 

Japanese  Seanes  (per  gross) 
German  High  (per  50  pkts) 
French  Ticklers  (per  50  pkts) 
German  Long  Love  (per  50 
pkts) 

Danish  Pussycats  (per  gross) 
Italian  Hatu  (per  gross) 
ADD  8  PER  CENT  VAT 

WARWICKSHIRE  SUPPLIES 


5.25  Dutch  "Fun"  (per  120)  8.50 
5.50  Swedish  Stork  (per  box)  6.40 
Swiss  Green  Band  (per  gross)  10.50 
10.00  Extension  Sheath  (each)  0.60 
4.25  Love-Variations  Kassette  1.80 
5.70  Plus  many  more  items,  including 
7.45    Lingerie,  Marital  Aids,  etc,  etc. 

For    our    comprehensive  brochure 
5.40    send  10p  to  cover  p  &  p. 
6.80    FREE   promotional   literature  avail- 
7.75    able  with  all  orders. 

ADD  8  PER  CENT  VAT 
(DCD),  Commerce  House,  Water  Orton, 


Birmingham  B46  1RR 


LEICESTER 


FASHION  JEWELLERY 
DISPLAYS 

A  magnificent  range  of  fast 
selling  fashion  jewellery  all 
beautifully  presented  on 
elegant  displays  complete 
with  back  up  packs.  Every 
line  clearly  marked  with 
suggested  retail  price.  For 
details  of  these  fabulous 
money  spinners  phone 
(0533)  26403  or  write  to 
STARGEMS,  52  MOUNT 
ROAD,  LEICESTER. 
Srar  Gems  Sell  Nationwide 


CHEMISTS 

For  under  £1  per  day  you  could 
be  in  the  coin-operated  laundry 
business  and  be  making  over 
£20  per  week  profit. 
No  alteration  to  your  premises 
required  and  you  will  be  open 
only  during  shop  hours.  Takes 
very  little  space  within  your  shop 
and  will  increase  your  existing 
business  takings. 
Telephone  or  write  now  and  ask 
for  a  free  survey. 

The  Village  Laundry  Ltd., 

White  Lion  House, 
White  Lion  Square, 
Hatfield, 
Herts. 
Tel:  Hatfield  67314 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


NOW   AVAILABLE   AGAIN    .    .  . 

DENTYRBLEACH 

Dua  to  public  demand,  the  per- 
fect denture  cleanser,   has  now 
recommenced  manufacture. 
ELMBRIDGE  PHARMACEUTICALS 
89  Clarence  Street, 
Kingston-on-Thames,  Surrey 
Tel:  01-546  9888 


Hospital 
appointments 


For  PRICE  TICKET  SYSTEMS  AND 
SIGNS  consult  Falconcraft  Limited, 
Hainault  Road,  Romford,  Essex. 
Telephone:  ROMFORD  24621. 


Shop  to  Let 


LONDON  BRIDGE 
THREE  SHOPS 
TO  LET 

Details:  City  Surveyor, 
Corporation  of  London 

01-606  3030  Ext  2495  or  2519 


REDBRIDGE/WALTHAM 
FOREST  AREA  HEALTH 

AUTHORITY 
EAST  RODING  DISTRICT 

KING       GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
BARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required,  full  or 
par-time,  for  duties  at  either  of 
the  above  hospitals.  Both  hos- 
pitals are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacent  to  Under- 
ground stations,  with  direct 
access  to  Central  London. 
Salary  scale  £2,325-£2,994  plus 
£312  p. a.  London  Weighting 
and  Threshold  Agreement  pay- 
ments. Enquiries  and  applica- 
tions to  the  District  Pharmaceu- 
tical Officer,  Barking  Hospital, 
Upney  Lane,  Barking,  Essex. 
Telephone  01-594  3898. 
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when  you  are  asked 


p 

WBm 


ill 


1 


# 


for  help 

by  a  customer  suffering  from 

anxiety  or 


due  to  noise 

recommend 


ear  plugs 


the  answer 
at  your  fingertips 


other  DALES  products 


BOLDOLAXINE 

Sugar- Coated -Tablets 
For  the  treatment  of 
Constipation 


COLLYRE  BLEU 


Antiseptic  Eye  Drops 
For  soothing  Action  on 
Eye  fatigue 


Technical  information  available  on  request 

Distributors  in  the  United  Kingdom 
FARILLON  LIMITED 

Chesham  House.  Chesham  Close,  Romford,  RM1  4JX  tel:  Romford  46033 

DALES  PHARMACEUTICALS  LIMITED  ..,.„,.,«„«„„  fjj 

Barrows  Lane,  Steeton,  Keighley,  W.  Yorkshire,  BD20  6PP 


7604  AMMO  B93 


MIGRAINE  ? 

HOW  YOU  CAN  HELP 


Your  customer  (and  millions3  like  her)  has  regular  attacks  of 
migraine.  She  comes  in  for  sympathy  and  common  analgesics, 
which  at  best  may  only  afford  inadequate  relief.  Yet  it's  a  problem 
Migraleve  might  very  well  solve. 

Only  a  fraction  of  migraine  sufferers  have  consulted  a  doctor 
for  it.  So  how  are  they  to  know  such  a  product  as  Migraleve 
exists,  unless  they  learn  it  from  you?  (It  is  advertised  only  in 
medical  journals)  Migraleve  is  the  only  specifically  anti- 
mlgrainous  ethical  preparation  which  can  be  counter-prescribed, 
and  is  backed  by  extensive  British  clinical  trials  which  confirm12 
the  effectiveness  of  non-ergotamine  Migraleve  in  the  treatment 
of  migraine. 

•  considerably  less  vomiting  than  with 
ergotamine-based  treatment1. 

•  can  be  continued  with  safety  for  as 
long  as  necessary — therefore  should 
be  tried  first1. 

•  effective  in  79%  of  migraine  attacks 
— and  preferred  by  65%  of  ergotamine 
users9. 

References 

1.  Practitioner  (1973)  211,  357 

2.  Medical  Digest  (1972)  17,  7 

3.  Latest  published  estimates  of  prevalence  gives  an 
average  of  17%  of  all  men  and  27%  of  all  women 

Formulation 

Migraleve  Pink  Tablets  contain  bjclizine.  para- 
cetamol, and  codeine. 

Migraleve  Yellow  Tablets  contain  paracetamol 
and  codeine. 


Migraleve 


RAPID  SALES  GROWTH  CONTINUES! 

Can  your  stocks  meet  the  increased  demand  ? 
Order  on  the  next  bonus  mailing. 

International  Laboratories  Ltd  Sunbury-on-Thames.  Middx  TW16  7HN 
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The  Advertising  Standards  Authority. 

What  makes  us  tick? 

We're  an  independent  body,  established 
by  the  advertising  industry  to  make  sure 
advertisements  don't  break  our  Code :  the  British 
Code  of  Advertising  Practice. 

This  Code  has  been  agreed  by  all  sides  of 
the  industry.  And  it  demands  what  you 
and  your  customers  have  a  right  to  expect:  that  all 
advertisements  be  legal,  decent,  honest  and 
truthful. 

If  we  come  across  one  which  isn't  -  or  when 
someone  complains  -  we  investigate. 

Usually  this  means  the  advertisement  is 


changed.  Sometimes,  it  means  it  is  scrapped. 

To  help  us  eliminate  advertisements 
which  break  our  Code,we  are  inviting  the  public 
to  write  to  us  with  their  complaints. 

So  the  message  is  simple :  don't  break  the 
Code.  If  you're  not  familiar  with  it,  please  let 
us  know  and  we'll  send  you  a  copy. 

It's  our  business  to  maintain  and  improve 
advertising  standards.  For  everybody's  benefit. 

That's  what  makes  us  tick. 
The  Advertising  Standards  Authority  Limited, 
15/17  Ridgmount  Street,  London  WCiE  7 AW 


